what every designer should know about packaging suppliers 
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PACKAGE DESIGNS 


DIAL “M” FOR MASSON 


Holiday gift cartons for Paul Masson wines and 
champagnes are sharply altered this year. Major 
graphic change is the stylized “M” which appears 
on all packages and counter displays. The front 
panel carries the “M” in an over-all design, a 
side panel picks up the same design but in 
reverse; the back panel is solid white and the 
second side panel carries bold diagonal stripes. 
The cartons are pastels, a different color for 
each wine. They are gold, pink, chartreuse and 
burgundy. The brandy is packaged in a 
“Dial-Your-Drink” package. The bottle is encased 
in a tubular film container with a rotating top 
which “dials in” on favorite brandy recipes. 


Designer: Jerome Gould, Los Angeles, Calif. 


HAPPY AS A PUP 


Goal of the redesign program for Kellogg’s 
Gro-Pup-T-Bone was to create, graphically, a 
spirit of the product inside. As the product is a 
treat or “reward” biscuit for dogs, the package 
was to reflect a “happy reward” mood. The design 
was also to communicate the biscuit shape. 

The solution made the biscuit the focal point, 
further dramatizing it by shaping the dog’s head 
in a “t-bone” form. Background is white, the dog 
is brown, the “t-bone” a yellow, the lettering is red. 


Designer: Walter Landor and Associates, San 
Francisco, Calif. 


GOOD TASTE 


The design qualities of the candy bar “Rolo” are 
the basis of design for a new, larger package of 
the candies. The same warm brown in a draped 
velvet swatch and the Rolo logotype have been 
carried over to the package. 

New design elements are a red-gold background 
for a “good taste” connotation, and a five-color 
illustration. Desired result was a practical, in-use 
statement for the product. Sides of the package 
repeat the brand statement with color illustrations 
and logo. 


Designer: Lippincott and Margulies, New York 
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Shake it... 
squeeze wt... 
but you can’t 


poof it! 


Sealed, tight, completely, from the time 
it leaves the filling line till it reaches the 
user’s hands. Developed by Packaging 
Corporation of America technicians 

to eliminate use of inner bags or overwraps 
for cereals, dry powdered foods, soap 
products, chemicals and many others, this 
exclusive Calk-Seal* technique provides 
positive protection against sifting and 
infestation. And the single structure 
package multiplies filling line speed, 
reduces handling costs. Every day more 
and more packagers of such products are 
turning to the advantages of Calk-Seal 

as a superior packaging method. 
Developing and providing such advanced 
packaging techniques is but one of 
countless ways in which Packaging 
Corporation of America’s concept of 
Planned Packaging, implemented through 
integrated national facilities, produces 
better packaging . . . more sales. Whether 
your requirements are large or small, 
regional or national, we welcome the 
opportunity to help you. 


*Machine and process patents applied for. 


Packaging Corporation of America 


1632 CHICAGO AVENUE, EVANSTON, ILLINOIS 


Cartons + Containers - Displays +» Egg Packaging Products - Molded Pulp Products - Paperboards 
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PACKAGE DESIGNS 


DITTO—120 TIMES f 
yout Gare 


A comprehensive packaging and labeling program 
is being completed for Ditto, Inc., which includes 
more than 120 containers, wrappers and labels. 
Others remain to be designed. 


The Ditto name and insignia receive dominance 
an every article, package and shipping carton. 
This was done in a way that relates packaging to © 
product function, makes product identification 
instantaneous, enhances attractiveness, and 
effects continuous packaging economies. 


8 


The designer considered the company’s existing 
basic Ditto mark virtually unimprovable. In 

its new application, however, the trademark is 
made more conspicuous and meaningful. It 

is given added impact through repetition and is © 
predominant throughout the line. 


Product use is systematized and simplified by oat 
directing visual attention to brand and process 

through color keying. Color keying extends to func 
the product itself, especially where it is desirable  easi 
to package in clear glass bottles. sell 
A similarity of containers for related products | este 


Clarifies use and affords savings in packaging : ach 
throughout the line. For example, four printing — 


boe 
plates suffice in labeling individual cans for 
more than a score of grades and sizes of ribbons . ° 
for all leading brands of typewriters. IS 
The entire program is planned so that printing can es 
be done in a single color on a stock paper sel 
available in the four basic key colors for all SiV 
setup boxes. er 
Designer: Morton Goldsholl Design Associates, ple 
Chicago, III. co 
Co 
A FEMININE TOUCH be 
Designed for direct, immediate impact is this W 
new Nair package. The front and back panels la 
use a white background for the face area to 
symbolize clearness of skin. Black and white 
were used for maximum impact. But to add the 
feminine touch, the side panels are printed 
in pink. 
Designer: Harry & Marion Zelenko Associates, 
New York, N. Y. 
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Packaging velopment of your package 


ersuasive F 


q SHAPE OF THINGS TO COME? 
| Could be ‘‘count down”’ on the 
launching of an easier-to-use, 


easier-to-sell Persuasive Pack- 
aging format for you. Gardner 
Structural Design people are inter- 
ested in just one thing—package 
function—how to make your package 
easier to fill, ship, display, use and 
sell. It’s here that the package criteria 
established by our market research 
achieves form and function. Box- 
board is cut, bent and twisted until 
anew, more effective package shape 
is evolved. One that sells! ( Expert, 
imaginative Structural Design coun- 
sel—another at-your-service Persua- 
sive Packaging plus—yours when you 
employ the resources of this com- 
pletely coordinated new packaging 
concept—Persuasive Packaging. 
Could your packaging stand a new 
bend? How about your sales curve? 
We'll be glad to help you with the 
launching —just call us. 


DIAMOND NATIONAL 


THE GARDNER DIVISION 


MIODOLETOWN, OHIO 
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WORKING EXAMPLE 
OF PERSUASIVE PACKAGING 


Look what's happened to Ovaltine. New 
image, new convenience, new sales 
power—a perfect example of Persuasive 
Packaging in action. §] It all started with 
an imaginative Gardner Sales Rep. After 
several discussions with Ovaltine Food 
Products, he called in Market Research to 
study the Ovaltine packaging program 
and market. Research recommendations 
included: brighter, harder-selling pack- 
age design; a new image with broader 
market appeal; convenient, individually 
wrapped portions (tests confirmed the 
superiority of folding cartons in individ- 
ual packaging); and the proper size and 
number of packets per package. Market 
studies also confirmed that by switching 
to a folding carton, Ovaltine would be 
moved up to improved eye-level shelf po- 
sition. | As you can see, the new package, 
created by Structural and Graphic De- 
Sign, carries out the research recom- 
mendations. Front and back pictorial 
panels show Ovaltine as an inviting re- 
freshment, warm or cold. Vertical and 
horizontal panel designs permit good 
display however the product is stacked. 
Inside, individual serving packets provide 
new convenience and product protection 
against moisture. {| Machine Develop- 
ment, too, played an important role by 
recommending a choice of two standard 
machines for more efficient, economical 
handling of the new package. {1 To round 
out the program, the new package was 
test-marketed and is now being readied 
for nationwide distribution. {1 Another 
Persuasive Packaging mission accom- 
plished— successfully. 


DIAMOND NATIONAL 


THE GARDNER DIVISION 


MIDOLETOWN, OHIO 
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PACKAGE DESIGNS 


ALL’S 


Corrugated cartons, new jar and can labels, and 
new bottle shapes were part of the packaging 
redesign program for Lawry’s. 


The biggest change was a new bottle shape 
(shown here; old bottle on extreme right) for the 
salad dressings. Focal point of the graphics is 

a new symbol. The bold, stylized “L” plays two 
roles. On some packaging, such as the cartons, the 
symbol dominates and carries the major load of 
character expression. In other circumstances, 
such as the salad dresisng bottle, the symbol is 
a secondary element serving as a signature 
rather than message. In the more familiar jars 
and cans the larger “L” is used. 

Designer: Saul Bass & Associates, Los Angeles. 


FLIPPING THEIR LIDS 


This new ice cream carton works like a flip-top 
box: the opening is on top. Designed for easy 
opening and dispensing, it also recloses easily. 
The carton is shipped flat, setup, sealed, filled and 
closed, all automatically. Beatrice’s Meadow 
Gold Royal Danish Frozen Dessert is the first 
comrany to use the package. 

The “flip ’dip” carton, shown here, carries a design 
treatment which calls attention to a change in 
packaging. Large yellow decals point to a 
simple way of opening the ice cream carton. 


Designer-Manufacturer: Marathon, division of 
American Can Company, Menasha, Wis. 


SPIRITED SQUARE 


A new square decanter decorated with vertical 
ribbing has been adapted from a design by 
Cristalleries Du Val Saint-Lambert of Belgium 
for the 1960 packaging of Walker’s Whiskey. 


The decanter bottle is topped with a square 
glass stopper which has the same design as the 
bottle. A metal tag is suspended with a chain 
from the shoulder of the decanter identifying the 
brand and product. A silver band which circles 
the neck lists the age of the liquor in a two-tone 
arrangement of red and black. 


Designer: William Rowe, Hiram Walker, 
Detroit, Mich. 
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8 PD CAPSULE CASE HISTORIES 


Packager: Polaroid Corporation 


Designer: Paul Giambarba 


Paul Giambarba used to tell fellow artists that 
the world’s most difficult design assignment 
would fall to the man commissioned to design a 
roadside building that would compete with 
Howard Johnson's orange roof. Giambarba never 
found such a client. But he did find a likely 
second best: Polaroid. 


The assignment: To design a new package line 
that would compete with the famous Eastman 
yellow. Now, he has completed new Polaroid 
packaging design on 45 individual boxes of 19 
different shapes. 


What made the assignment difficult? First, there 
was color. Eastman had an edge. They had a 
firm grasp on yellow, a high-visibility color 
especially difficult to compete against. Another 
problem was Polaroid’s demand to protect its 
trademark. The word “Polaroid” alone refers to 
the Corporation rather than the product. Thus, 
it had to be followed by a product name. 
Another factor was cost. Mr. Giambarba had to 
stay with a maximum of three colors, and 
preferably print only the cover. 

The design uses crisp and simple type: news 
gothic with news gothic condensed. “Polaroid” 
is in white reverse against a solid black band 
on a Clean grey background. The rest of the 
lengthy product titles are in out-of-the-ordinary 
shades of blue, orange, red, green and yellow. 


Packager: Fairchild Camera & Instrument 


Product: Cinephonic Eight Camera 


Designer: Ehrman & Reiner, Inc. 


Packaging was the solution to making the 
strongest possible bid to the consumer market. 
Fairchild, in introducing its first product in many 
years to the general public, sought an exciting 
graphic personality to alert the potential buyers. 
The designers’ first step was to create a product 
symbol. A stylized human eye and a loudspeaker 
placed on either side of a vertical staff symbolizes 
the camera’s dual audio-visual ability. 

The camera package is a permanent storage area. 
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_PRINTKOTE— 


brings new | 


This new package for French’s scalloped potatoes is as 
modern as the tasty, convenient food it carries. 

Pure white inside, outside and all the way through, 
this carton was produced by one of our customers in 
five-color rotogravure on our new economy bleached 
board—Brite-Pak HiYield Printkote. 

Made from 100% virgin bleached fibre, HiYield 
Printkote contains more square feet per ton than 
higher density boards, and therefore yields more car- 
tons per ton. 

While superior in quality, cartons manufactured 
from HiYield Printkote are comparable in cost to 


= 


Bé 


fee 


$22 


many packages made from much lower printing grades 
of non-virgin fibre boards. 

Here is a new, economical bleached board that will 
add sales appeal where cost is a major consideration 
and printability a factor. 

Get the facts on HiYield Printkote—write Bleached 
Board Division, West Virginia Pulp and Paper Com- 
pany, 230 Park Avenue. New York 17, New York. 


West Virginia 
Pulp and Paper 
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CAPSULE CASE HISTORIES 


But it has a gift character as well. The surface 
is Kiver, a leather-like paper. It is burnt orange 
and white, with the symbol and trade name 
hotleaf stamped in white and gold. 

The box interior has a die-cut platform covered 
with gray velour for point-of-purchase display. 
It also serves as a protective cushion for the 
camera and accessories. For shipping, the box 
is set into a cardboard sleeve before insertion 
into a corrugated shipping container. 


Sein 


Packager: Holland-Rantos Company 
Product: Hollandex 
Designer: Dixon & Parcels Associates, Inc. 


How does an ethical drug company merchandise 
a skin ointment directly to the public? 


This was the question before Holland-Rantos 

on its skin ointment. Sold over the counter in 
drug stores or distributed through channels such 
as hospitals or physicians, Hollandex was failing 
to reach the widest consumer market. A decision 
was made to create an image for the company 
and its product. 


First step in the marketing program was a revision 
of the trademark—the first change in the 
company’s corporate symbol in 25 years. 

The design is a stylized version of a winged 
Olympic torch, flanked by the letters H-R. The 
trademark is a pivotal point for a new Hollandex 
tube and carton and two self-dispensing counter 
display units. The tubes are blue and white. 
The counter display units are printed in four-color 
process on white board. Both have illustrations 
designed to give the skin ointment a ready 
family acceptance. 


Packager: The Mennen Company 
Product: “Citation” toiletries 


Designer: Francis Blod Associates 


Problem solved for The Mennen Company is 
packaging for prestige line of men’s toiletries 
called “Citation.” To the women the packages had 
to appear as a luxury gift; to the men it had to 
be practical enough in price and utilitarian 
usage to promote repurchase. 


(Continued on page 13) 
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Just as much as championship tennis, successful color speci- 
fication calls for top-flight equipment. Without it you're 


prone to make errors. With it you score everytime. = In the 


field of color specification there is no better equipment 


than the three volumes described below. In fact, with them 


you literally need nothing more! = This colorful trio is 


. Place your order now! 


available from Graphic Publishing 


Duo-Color Guide 
The standard reference work 
for two-color reproduction. 
Your 2-color combination 
printing can be exactly right 
every time without 
guesswork — without error. 
You see the printed 

result before you order. 
4,200 different color 
patches (1-7/16" x1”). 
Over 100 pages — each 

11” x 14”, Plastic isolating 
viewer showing type overprint. 
The most effective colors 

in every practical 2-color 
combination including the Aaaa colors - 
all tabbed for instant reference. 

$45 (money-back guarantee) . 

Created by Collier Engraving. 


Four-Color Process Guide 

Takes the guesswork out of 4-color 
process reproduction. Every 

possible 2-, 3- and 4-color combination 
available from the process inks, 
shown in print — 5,632 different 
color patches, each nearly 

two inches square — 224 pages — 
each 11” x 14”. Arranged in orderly 
logical sequence. This monumental 
work has been acclaimed by 

the foremost Graphic Arts authorities 
as one of the most important 
contributions in the Graphic Arts 


Grand Book of 
3-Color Blending 

An inexhaustible treasure 
house for 3-color printing. 
Over 10,000 3-color combinations 


in letterpress and offset. in the past fifty years. 

Derived from 51 basic colors. $110 (Special Introductory Offer, 
Illustrated by design examples 10-day free trial). 

showing effects of overprinting, Created by Collier Engraving. 


screening and various 
reproduction techniques. 
Now you can assess, 
reproduce and check on any 
required shade of color. 
$45 (free trial offer) 
Printed in Europe. 


Color, anyone? 
> 
: 
| 
is 
ries : 
res had = 
= Graphic Publishing Co., Inc., 240 West 40th Street, New York 18. x1 


OR OVER 85 years, leading cosmetic 
have relied on Lord Balti- 
more’s craftsmen for packaging that sells 
beauty. Avon’s Here's My Heart line is 
one example of our craftsmen at their best. 

The tasteful, feminine appearance of 
this award-winning line was captured by 
Lord Baltimore’s embossing process. The 
delicate white-on-white pattern is hot- 
stamped into each carton with precise 
control. And results in a package that 


Lord Baltimore Press 


How Lord Baltimore stamps beauty into 
award-winning cosmetic carton 


whispers beauty to thousands of customers. 

Embossing is one of many effects avail- 
able in every plant. Gold stamping, bronz- 
ing or gold inks add a rich accent to any 
package. Our unique finishing machines 
offer the widest range of protective and 
decorative coatings in the industry. 

We can construct a carton precisely de- 
signed for your product. Write: 425 Park 
Ave., New York 22; San Mateo, Calif. or 
833 N. Michigan Ave., Chicago, Ill. 
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CAPSULE CASE HISTORIES 


For the designers this meant developing rich- 
appearing packaging, using materials that would 
be low in cost. It was decided to make the flasks 
for lotions, cologne and talc the same size and 
shape. A squat, husky transparent flint glass 
bottle was chosen. The closure is of walnut-toned 
polypropylene. The talc bottle, shown here, 

is ceramic-fired, oyster white in color. 

Color styling of the pre- and after-shave lotions 
and cologne was also part of the design program. 
Smokey green was chosen for the after-shave, 
champagne for the cologne, pale sea blue for 
the pre-shave. 

Labels and packaging (neither carry the Mennen 
name) were designed to have a “colonial” feeling: 
the basic symbol is the traditional American bald 
eagle. Labels have an olive green eagle on an 
off-white background with the logo in red. Cartons 
carry the same color scheme. 


Packager: L. Teweles Seed Company 
Designer: Robert Sidney Dickens, Inc. 


Almost without exception, the majority of farm 
seed products are stored in dimly lit warehouses 
where visibility is close to zero. In a combination 
office-store, here too the lighting is poor and 
there is an unpredictable stacking plan. 

This information, result of a pre-design visual 
survey, pointed out the problem to be faced in 

the package redesign for Teweles products. Out 
of sight meant not being sold. 


Still another problem was that of establishing 
a more modern corporate image by revising the 
company’s logotype. At the same time the 
design problem had to consider the necessary 
separation, graphically, of a standard and a 
specialized line of seed products. 


The designers decided that new code colors for 
the various bags would bring the desired result. 
Colors were chosen which can be seen easily in 
semi-darkness with varying tone values so no 
one color meshes with another. Muted shades 
were picked for the standard line, brighter colors 
for the specialized group. 


The graphics have a high degree of legibility, 
simply and forcibly presented. A quality 
connotation was sought through the use of a 
stylized “Country Fair” blue ribbon shape. 

A large lower case “t” was chosen as the logo, 
It is printed in red, outlined in white. 


How LORD BALTIMORE 
helped create an 
award-winning carton 
for Avon 


POPULAR Here’s My Heart line 
was designed by Avon’s Max 
Rogers. His design called for a sim- 
plicity that would reflect the superi- 
ority of this Avon line and appeal to a 
broad range of customers. 


Why IPX* Board 
To achieve these goals, Lord Baltimore 
recommended International Paper’s 
new IPX Board. This packaging board 
is economical and provides a smooth, 
white printing surface and light- 
colored interior. The design was care- 
fully transferred onto our fine emboss- 
ing plates and beauty was stamped 
into each package. The Avon name 
and color accent, printed in light blue, 
plus our embossing, result in a pack- 
age of tasteful simplicity. 


Award-winning package 
Because of this Avon line, the Folding 
Paper Box Association gave another 
Technical Superiority award to Lord 
Baltimore. An award that reflects our 
ability to create packaging that sells 
on sight. 


Matched nationwide facilities 
Lord Baltimore’s folding box plants 
are located in Baltimore, Md., Clinton, 
Iowa and San Leandro, Calif. They 
are backed by the complete resources 
of International Paper's mills and re- 
search centers. Our matched nation- 
wide facilities and 11 sales offices serve 
these packaging fields: 

Cosmetics Pharmaceuticals 

Dry Foods Dairy Products 

Frozen Foods Tobacco 


Beverages and many others 
*T.M. 
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INFORMATION FOR 
DESIGNERS 


CAPLESS TUBE FOR FOOD 


A new self-closing, capless tube has been designed 
for food products. The tube replaces the screw 
cap with a tempered steel closing clip. Dispensing 
the contents forces the tube to open. When 
pressure on the contents is withdrawn, the clip 
closes tightly. The tube is extruded from low- 
density Tenite polyethylene made by Eastman 
Chemical Products, New York, N. Y. Manufactured 
by Webcon, Division of Weber Corporation, 
Burbank, Calif. 


POLYETHYLENE PRODUCE BAGS 


New bags made of Tenite polyethylene can now 
be pre-packed on existing conveyor systems 
with produce. The bag has a single cord draw- 
string. For additional strength, a drawstring hem 
has been welded to the inside of the bag at the 
point where most stress occurs when filled. 
Chase Bag Co., New York, N. Y. 


MEAT LABELS 


A new series of meat-label vignettes is now out, 
for use in pre-packaging cold cuts and other 
meat specialties. They are treated with a 
varnish-like plastic coating as protection against 
humidity and discoloration. Each label pictures 
several slices of meat, designed so that it can be 
die-cut as a single slice, used as a cover for a 
double-size package, etc. H. S. Crocker Company, 
San Bruno, Calif. 


RECLOSABLE CARTONS 


An audible “click” indicates that three new types 
of reclosable folding cartons are securely closed. 
The cartons are available in a range of sizes 
and shapes to accommodate products from wood 
screws to cereals. The lid of each carton flips 
open, then recloses with a positive lock. Federal 
Paper Board Company, Inc., Bogota, N. J. 


HIGH-SPEED COATING, LAMINATING 


This coating and laminating machine applies 
coatings and backing paper to a variety of 
materials—papers, films, foils and acetates. The 
high-speed machine manufactures widths up 
to 56 inches. Fasson Products, New York, N. Y. 
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INFORMATION FOR DESIGNERS 


PLASTIC BINDINGS 


Already available in 11 colors, Plastico Bindings 
now come in new gold and silver shades. The 
bindings are non-breakable, non-shrinkable and 
non-flammable. Plastic Binding Corporation, 
Chicago, III. 


INSULATED HOT DRINK CUP 


A new hot drink cup is banded on the outside with 
foam plastic to provide insulation. Temperature 
on the outside of the cup will register up to 45 
degrees less than the ordinary paper cup. 
American Can Company, New York, N. Y. 


SPEED OF VISUAL IMPACT 


A timing device on the Van Rosen Videometric 
Comparator gives the exact degree of legibility 
and total visual impact a package has on a 
viewer. It measures ease and speed of recognition 
of both verbal and design elements within a range 
of 50 milliseconds to 10 seconds. R. E. Van 
Rosen Corporation, New York, N. Y. 


SIX-SIDED PLASTIC TRAYS 


“Plasti-Lok” six-sided tray blanks have the 
end-holding advantages of a glued carton: they 
cannot be opened except by distorting the end 
dimensions to a maximum or destroying the tray 
itself. “Plasti-Lok” will be available both plain 
and printed. It is made from Polyflex, a highly 
rigid, clear sheet which is manufactured in clear, 
translucent and opaque colors. The ‘“Plasti-Lok” 
packaging is a joint program by the Monsanto 
Chemical Company, Springfield, Mass.; Plax 
Corporation, Hartford, Conn.; Charles E. Palmer 
& Associates, Somers, Conn.; and R. A. Jones & 
Company, Covington, Ky. 


SHEETING FOR FROZEN FOODS 


A new polyester resin for a plastic sheeting makes 
possible a new material for packaging of frozen 
foods. The clear, strong sheeting has a high 
heat-distortion temperature and low moisture 
absorption. Resin supplied by Eastman Chemical 
Products, Kingsport, Tenn.; sheeting by Acme 
Backing Corporation, Stamford, Conn. 
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INFORMATION FOR DESIGNERS 


MINIATURE CONTAINER 


“Cylpak” is a miniature container, for sampling 
or small-quantity sales of dry granular materials. 
The container is a foil, plastic or paper-lined 
tube which can be labeled. The shaker top is 
molded polyethylene with a captive lid as an 
integral part. The lid snaps shut. Bottom of 
the package is a plastic insert. Leedpak, Inc., 
New York, N. Y. 


POULTRY PACKAGING 


Polyethylene poultry bags and cellophane over- 
wrap sheets are available with a “talking design.” 
White price panels appear on both bag and 
sheets. A chicken is printed, saying, “I was packed 
fresh today.” An advertising message or store 
name can be imprinted. Dobeckmun Company, 
Cleveland, Ohio. 


SEAMLESS PRESSURE CAN 


A four-ounce, seamless aluminum pressure can 
is light, strong and small in diameter for easy 
handling. The can exterior is suited for multi- 
color, wrap-around lithography. Interior of the 
can is either plain or enameled. It has a standard 
one-inch opening for spray, steam or foam 
valve designs. Continental Can Company, New 
York, N. Y. 


TOUGH BOARD 


Tri-Wall Pak is a triple-wall corrugated boad to 
be used where high-strength, light weight and 
ease of packaging is desired. Its strength was 
demonstrated at an exhibit recently when it held 
aloft a 3100-pound car for 15 hours. Tri-Wall 
Containers, Inc., New York, N. Y. 


CONTOUR MEAT BAGS 


Now being made are contour bags of heat- 
shrinkable “Mylar” polyester film. The bags 
provide a clear, strong skin-tight wrap for 
processed meat and poultry products. “Mylar” is 
made by Du Pont. Bags are being manufactured 
by Vac Pac, Baltimore, Md., and Comet Packaging 
and Paper Co., Bronx, N. Y. 
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SMOOTHER SELECTED Slices 


Dried Beef 


ANACONDA 
ALUMINUM 


WHEAT. >, i 


FOIL-PACKAGED ‘ b Anaconda Aluminum foil gives your product a “see-me” 
PRODUCTS ARE... Hm ° o a glitter that sets it apart from its shelf neighbors. 


FOIL-PACKAGED t - | oe Your product is sealed against air, moisture, light, heat and 
PRODUCTS ARE... cold, and all contaminants throughout all phases of distribution. 


FOIL-PACKAGED 
foil-packaging with freshness and quality. 


JOIN THE SALES : 2 DA Whether you package your own products, or supply packages 

PARADE BY ts ' for others, check with Anaconda Aluminum. When you do, 

PACKAGING YOUR oT , ; you'll be working with a company where participation as a 
PRODUCT... | basic supplier in successful packaging is a habit. 


When you buy foil for packaging 

or printing, remember... 

Every industry has one member 

who specializes in customer satisfaction 


ANACONDA ALUMINUM COMPANY + GENERAL OFFICES, LOUISVILLE 1, KENTUCKY 
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Another award-winning 


package by Dobeckmun. 
This Metalam® package § 

keeps Ethicon sutures eal 

sterile and ready for use. 7 
Performs so well it won the 


Packaging Institute’s 1959 oe 
Corporate Award. 


packages for performance by 


DOBECKMUN 


Dobeckmun skills bring fresh ideas to life, implement imagination, and put you in command of the 
widest range of techniques and materials. Special laminations. fine printing and unique design create 
packages for performance. Call your representative or write to The Dobeckmun Company, a Division of 
The Dow Chemical Company, Cleveland 1, Ohio « Berkeley 10, California. Offices in most principal cities. — 
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FROM COUNSEL TO MOCK-UPS 


This sums up the services which 
packaging suppliers offer to 
customers and prospects. 
Three-quarters of the 29 
representative companies presented 
here offer primarily a graphic 
design service. Three companies 
offer design services extending 
beyond packaging to total corporate 
design programs. Sixteen give 
most of their assistance in 
structural problems. 


All of the companies—converter 
or material supplier—give counsel. 
Interestingly, one third of the 
suppliers, including some with a 
design staff, call in outside 
designers to work on customer 
prospects. How many charge for 
design services? Five companies 
reported a charge. 


Specific information on 29 
individual companies is reported 
on this and the following 10 pages. 


SECTION 1: 


DESIGN SERVICES 


ALCOA 


The Graphic Design section gives 
assistance to users and potential 
users of foil. The company provides 
broad information about foil as a 
graphic medium and supplies 
specific information to apply to the 
solution of a given problem. 


For its own assistance, the staff can 
call upon the company’s research 
laboratories, or a section of the 
process lab devoted to packaging 
problems, or a section of its 
development division solely serving 
the packager. The results of these 
technical and research findings are 
translated into assistance for the 
designer. 


Under the direction of S. L. 
Fahnestock, manager of design, the 
Graphic Design section is headed 
by Robert F. Eganhouse, formerly 
with Container Corporation of 
America. 


AMERICAN VISCOSE 


The Market Development 
Department of the Film Division 
deals primarily with fundamentals of 
structure and functions in helping 
customers with packaging. When 
James Houle, department manager, 
needs graphics he generally calls 
in a graphics specialist. 


In the department’s package 
development laboratory, products 
are studied to determine such 
factors as the essential protective 
requirements, sales appealing 
features, and adaptability to basic 
packaging concepts. The 
department also works on ideas for 
new packaging methods. An 
example of this is a cellophane 
overwrapping of egg cartons. 
overwrap was considered an 
important factor because it helps 
prevent escape of egg moisture, 
seals out contaminating odors, keeps 
eggs cleaner, stops leakage of 
broken eggs. 
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ARMSTRONG CORK 


Working closely with the company’s 
sales, research and manufacturing 
facilities, is the Merchandising 
Services Department. This includes 
a staff of designers to work on a 
complete package or a single 
component. 


The department has two distinct 
sections. One is a package design 
group which develops the design of 
glass and plastic containers, 
compression and injection-molded 
closures, metal caps and crowns. 
The second is an advance group 
which is primarily engaged in the 
development of unique plastic 
packaging components. 


The department designers also work 
closely with industrial design firms 
and the customers’ design 
representatives, to insure that a 
design will be compatible with 
packaging line and manufacturing 
requirements. 


BRADLEY-GILBERT DIVISION, 
STANDARD PACKAGING 


Design service is given to customers 
and prospective clients for folding 
boxes, displays and set-up boxes. 


The sales department brings to the 
design staff information pertaining 
to the proposed package: the 
actual product, anticipated market 
outlets, companion packaged items, 
trademarks, competitive items, etc. 
A conference is then held with the 
art department, physical design 
department, merchandising, and 
where necessary, production 

people. 


Package ideas, derived from the 
conference, are turned over to the 
physical design department. 
Consideration is then given to the 
package’s physical nature: grades, 
caliper and material specifications. 
The art department takes over, 
producing preliminary sketches to 
comprehensives and mock-ups. A 
final conference is then held 

with the customer. The design 
approved, the design staff follows 
through, supervising plate 
procurement and providing hand- 
made samples from proofs pulled on 
the actual material to be used. 


The eight-man staff is directed by 
William Neal, head art director, 
and James Henry, who supervises 
physical design. 


DESIGN SERVICES 


CONTAINER CORPORATION 


In addition to designing the 
individual package, the Design 
Laboratory often prepares a total 
corporate identity program. This 
includes the design of trademarks, 
logo types, stationery, billboards, 
cans, uniforms and other relative 
materials. Designs are prepared on 
a cost recovery basis and would 
not, as a general rule, be offered 
without charge. 


Designers are often called upon to 
make client contacts. A 

decision based on the contact is 
made concerning the type of design 
and presentation, that is: pastel 
roughs, semi-comps, comprehensive 
sketches or a graphic panel 
analysis. 


Design activities the Lab provides 
range from graphic and structural 
design, to research, photography, 
production consultation and copy. 
The film lab prepares photography 
for food illustration and special 
effects or experimental photography 
for new package developments. 

In addition, motion pictures are 
prepared concerning machinery 
programs, packaging developments 
and marketing activities. 


A newer service is providing copy— 
brand names, slogans and 
occasionally promotional copy for 
new products, for both packaging 
and advertising. 


The company has established 17 
Design Labs with a staff of 
approximately 100 artists and 
designers. 


\ ; a 
ils of 
ing 
hen 
ager, 
IIs 
ts 
ive 
asic 
s for 
This 
/ 
ps 
ae 
eeps | & 


24 PD 


CONTINENTAL CAN 


The Eastern Metal Division, in 
New York, N. Y., is representative of 
the design services Continental 
Can Company as a whole offers. 
Practical design counsel, sketches, 
comprehensives and mock-ups are 
part of the job. 


In most cases the design staff is 
given the basic essentials of the job 
—brand and product names, 
number of colors desired, recipes 
or printed “directions” for product 
use. 


Robert Grosse, who has had 23 
years’ experience in designing 
lithographed can labels, prefers to 
present finished art work when 
offering a first sketch to a customer. 
His staff of three artist-designers 
also works with outside art and 
designers familiar with metal can 
design. They also give counsel to 

a Client’s designers on lithographing 
problems. Similar design facilities 
are also available at other 
Continental Can Division offices 
throughout the country. 


CROWN ZELLERBACH 
WESTERN-WAXIDE 


A full design service in conjunction 
with their own packaging materials 
is offered. The staff works in 
cooperation with design studios, 
advertising agencies, and clients’ 
designers. Creative art work can 
also be developed for processors 
who do not employ designers. 


A total staff of 36 is divided among 
five cities: North Portland, Ore.; St. 
Louis and Kansas City, Mo.; and 
San Leandro and Los Angeles, Calif. 


The division offers a complete line 
of commodity vignettes for frozen 
food overwraps and in the bakery 
field. Both stock lines are available 
for the designer's use in his 
creative work. 


DIAMOND NATIONAL 
GARDNER DIVISION 


A coordinated service in graphic, 
structural and package machinery 
design is a total function of Product 
Planning and Development. 


Personnel in all of these areas are 
available for customer consultation. 


Working closely with their Market 
Research group, the designers 
examine all aspects of a packaging 
program. Changes are recommended 
where necessary. Layouts are then 
made, mock-ups of recommended 
structural changes cut out, pasted 
up and presented to the packaging 
buyer along with explanations for 
the suggested changes. 


These packaging services are under 
the direction of Fred King, who 
formerly had his own design studio, 
and had worked for several 
industrial designers. His staff 
consists of 23 package designers, 
mechanical engineers and machine 
technicians. He also calls in 
independent designers regularly to 
assist on specific design programs. 


¥ 
off 
a 
ag 


ic, 
inery 
oduct 


are 
ation. 


rket 


caging 
ended 
then 
ded 
asted 
caging 
for 


under 
studio, 


DOBECKMUN DIVISION 
DOW CHEMICAL 


A design service, from selection of 
materials, shapes, sizes and other 
functional aspects, to creating 
artwork, is provided in two studios. 
Eighteen designers serve in 
Cleveland, Ohio, and Berkeley, 
Calif. 


Each designer is a specialist in 
visual illustration and in working 
with the many diversified flexible 
films. Director Richard M. Seigle 
established the department in 1930. 


Services offered range from basic, 
rough sketches to the finished 
comprehensive ready for production. 
Supplementing the design 
department is a staff of specialists 
for “tailoring” mock-ups to 
individual customer requirements. 
A production-level art department 
functions as part of the printing 
and fabricating operations. 


DOW CHEMICAL 


The company gives assistance to 
customers’ designers and package 
engineers from converters and 
fabricators in the areas of color 
styling, design engineering, 
material evaluation and technical 
service. Greatest effort is placed 
on functional design considerations 
rather than aesthetics. Specialists 
in fabrication, engineering, 
mechanical and chemical properties 
are available. 


DESIGN SERVICES 


EKCO-ALCOA 


Development of both new packaging 
and redesign of old packaging 

is offered. Design services may be 
limited to rough layouts or include 
comprehensives and model 
packages. 


Generally design solutions are 
created for specific problems, such 
as the introduction of a new 
product. However, customers 
occasionally seek a solution to a 
specific marketing program or a 
complete program to strengthen 
their entire corporate idetity. 


The design department is under the 
direction of Hayward Blake. A 
graphic designer, he functions as 
over-all advisor and coordinator. 
Rather than have a large staff, Mr. 
Blake works with independent 
design organizations. Design is 
paid for by the customer, at cost. 
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FEDERAL PAPER BOARD 


The company has a “package audit” 
approach to package design. It is 
a study which involves analysis of 
the product to be packaged, its 
advantages and disadvantages, 
market, distribution, competition 
and sales resistances. Consideration 
is also given to the product’s 
present packaging, from its 
handling in the manufacturer’s 
plant to the time it reaches the 
consumer. The typical audit gives 
counsel and sketches, 
comprehensive and mock-ups as 
required. 


Working on each design program are 
graphic and structural designers, 
mechanical packaging engineers 
and market analysts. 


GAYLORD CONTAINER DIVISION, 
CROWN ZELLERBACH 


The design department is staffed to 
develop corrugated and solid 
fibreboard boxes with interior 
packaging if needed. 


The usual procedure in developing 
boxes for a specific purpose begins 
at the request of the sales 
department, after a customer 
submits a product to be packaged. 
Engineers study the nature of the 
product to determine what is 
required to protect it in shipping. 


Sometimes laboratory testing 
facilities are used for such things as 
type and weight of board necessary. 
Occasionally Interstate Commerce 
Commission Specifications and 
Regulations must be considered. 
Designs involving unusual 
operations in production are also 
taken into account. Trial shipments 
are included in the final 

evaluation. 


HINDE & DAUCH DIVISION, 
WEST VIRGINIA 


Design of a box starts with a 
packaging engineer who meets with 
the customer to determine the 
packaging objectives. Size, shape 
and weight of the product, who sells 
it, who buys it, how it’s sealed and 
shipped are all points of 
information the engineer will bring 
back for consideration. The 
engineer then consults with 
technicians in the Package 
Laboratory, who are experienced in 
corrugated board field. At this 
point the problem is turned over 
to the design staff for completion. 
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KAISER 


Customer package redesign is one 
of two facets of the design staff. The 
aim is to create packages which 
properly apply the properties of 
aluminum foil. After a study of 
existing package, the designers 
generally make a number of 
preliminary sketches. The most 
promising is converted into a three- 
dimensional prototype. 


Determination is made that the 
package will be practical for the 
customer’s equipment. Methods of 
“charging” the product into the 
package, closure, sealing and 
packing in quantity for distribution 
are also considered. Occasionally 

a trial run under simulated 
production conditions is given a 
package in the Chicago packaging 
research and development center. 


The division also conducts 
exploratory design, aimed at 
creating new markets for foil usage, 
or at furnishing new ideas and 
approaches for general market areas. 
Improvement of already existing 
foil packages is still another 
function of the department. Grabe 
Smith, who has headed the package 
design group since 1956, was 
previously a package designer for 
Container Corporation of America 
and Sears Roebuck & Company. 


KVP SUTHERLAND 


As part of its design service, the 
company’s designers consult with 
customers to search out particular 
packaging problems. Marketing 
conditions are studied and 
competitive packaging analyzed. 
The designers then write up an 
analysis for the customer, outlining 
recommendations for the package 
design. Sketches are also 
provided. 


Upon approval of the idea, mock- 
ups are prepared for final approval. 
Art-production services follow. 

Color food photographers are 
employed to create food pictorials, 
with KVP designers working along- 
side. 


Chief designers are Roy Johnson 
and his assistant Robert Stoming. 
Both came from Raymond Loewy 
Associates. They head a staff of 18 
designers, 14 black-and-white artists 
and several technical assistants. 


DESIGN SERVICES 


LASSITER 


Purpose of the design department 
is to give customers a packaging 
and merchandising service. This 
may be creation of a single package 
or a program for a complete line. 
This service also includes 
coordination with manufacturers on 
construction details, display fixtures 
and other point-of-purchase 
merchandising aids. 


The staff, headed by Ernest Pioppo, 
includes designers and technical 
personnel familiar with a variety of 
packaging materials, printing 
processes, packaging machinery 
and labeling equipment. Also on 
the staff are carton development 
engineers, illustrators and other 
specialized artists. Photography, 
process separations, proving, ink 
fade and rub tests are supervised by 
the art staff. 
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MEAD CONTAINERS DIVISION, 
MEAD CORPORATION 


The Graphic Group is regionalized 
with a staff at the home office in 
three other company locations: 
Toledo, Ohio, Memphis, Tenn., and 
North Bergen, N. J. 


The service to customers provides 
structural as well as graphic 
assistance for corrugated shippers. 
Consultation with customer 
advertising, sales, merchandising 
and design departments is available. 


Harris L. Behlert heads the staff. 


MEAD PACKAGING DIVISION, 
MEAD CORPORATION 


Design services for folding cartons 
stem from the Division’s four 
locations: Atlanta, Ga., Lawrence, 
Mass., Los Angeles, Calif., and New 
York, N. Y. A total of 22 artists and 
designers work under Herbert 
Meyers, director of graphic design. 


Staff function varies from design 
development to consultation and 
cooperation with independent 
designers and advertising agencies. 
When a design problem is handled 
within the department, finished art 
as well as all outside expenses 
are charged to the customer. 
Wherever feasible, design is charged 
to the customer at a prearranged 
fee, or amortized in the sales price. 


MILPRINT 


Design service spans from initial 
consultation to production art, 
handling creative design and 
finished art from two separate but 
coordinated sections. Black-and- 
white artists are trained to produce 
drawings specifically for 
reproduction on the company’s 
printing processes. 


New design situations are 
researched by supermarket studies 
of existing designs and by staff 
consultation and analysis before 
rought sketches are begun. A 
visual comparator device is often 
used to match elements of one 
design against another. 


All comprehensives are produced on 
the type of material to be used in 
the production run thus making a 
studio comp the closest possible 
thing to a printed sample. 


A color photo studio works directly 
with the design studio. Speculative 
color photos are made for 
presentation. Color photography 
is also used for production jobs. 


The main studio in Milwaukee is 
staffed with over 50 artists and 
designers under the direction of 
Glenn Sontag. District studios are 
in New York, N. Y., and San 
Francisco, Calif., with service 
studios in the larger sales offices 
throughout the country. 
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MINNESOTA MINING 


A design service is offered for those 
interested in fabricating newer 
and more practical plastic packages. 
The company recently hired 
designers Saul Bass and Harley 
Earle to create new types of 
packaging ideas utilizing the 
company’s “Scotchpak” brand 
polyester film, which would 
encourage packaging manufacturers 
to adopt these concepts. Some 

of the ideas are off the drawing 
board: fingernail polish applicators 
which eliminate bottles and 
brushes and are disposable; boil-in- 
bag pouches for all types of food, 
which are attached side-by-side 

for quick detachment. 


The department is staffed to provide 
design consultation and to assist 
the customer with selecting the 
type of plastic package to meet his 
needs. 


The staff of chemists, chemical 
engineers and application 
development technicians also 
develops and makes its own 
packages occasionally and designs 
equipment for certain packaging 
line operations if necessary. 


OLIN MATHIESON 


The Package Development Service 
gives customers assistance on 
production and marketing 
objectives, as well as the graphic 
and structural elements of 
packaging. Starting point is the 
Olin salesman. He sends customer 
information, with product samples, 
to the Development Service. Here, 
the most desirable type of package 
is determined and a professional 
design consultant is called in. 


A written presentation together with 
a mock-up of the package is 
presented to the customer. 

To provide its sales force with a 
better understanding of the 
elements and importance of design, 
the Division recently instituted a 
special training program for film 
salesmen on design elements 

and their relationship to marketing. 
Bulletins on package design are 
issued periodically. 


Creative services are also 
available for the Packing Division’s 
other products as well as for film. 


DESIGN SERVICES 


OWENS-ILLINOIS 


One of the functions of the 
Duraglass Center in Toledo, Ohio, is 
the creative design facility. One 
of the oldest in the country, it 
deals exclusively with packaging. 
The staff offers a complete package 
or any part of the package, 
including bottle, label and closure. 
No charge is made for the service. 


Under Chief Designer B. Dwight 
Fuerst, who has headed the 
department for 25 years, are six 
designers. These men counsel with 
customers and outside designers 
on glass fabrication problems as 
as they relate to design. 


Provided are sketches and in some 
cases wood, plastic, and blister 
models. 
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PACKAGING CORPORATION 


A package design engineering staff 
’ and art staff are located at each 

of the company’s 22 container 
planis and 11 folding carton plants. 
The department provides basic 
counsel in merchandising, surface 
illustration sketches, comprehensive 
art work, and mock-ups of new 
package styles and displays. 


The combined staffs also do work 
in mechanical design, involving 
new types of folding cartons and 
corrugated shipping containers. 
They also explore the range of 
special coatings that provide added 
protection for packages, and ways 
to increase strength and 
temperature insulation 
characteristics. 


REYNOLDS 


The styling and design department 
has two functions: the preparation 
of aluminum foil package prototypes 
and industrial design sketches of 
packages for customers or propects. 


The designers prepare sketches, 
comprehensives, mock-ups and 
prototype silk screen packages. 
Sales representatives then take this 
material to the client. There is 

no charge for these services. 


A department of 40 design 
specialists is headed by James 
Birnie, who has been with the 
company since 1945. Heading the 
packaging program are John 
Curran, director of package design, 
and G. H. Schmid, director of art 
presentation. 


ST. REGIS 


Each of the eight units of the 
Folding Carton Division has an art 
director and art departments. The 
units cooperate closely with each 
other, exchanging ideas and 
developments through frequent 
meetings and product development 
groups. 


However, since many of the units 
specialize in various types of 
packaging, their artists are also 
specialists. The Gulf Carton 
Company, for example, 
manufacturers only paraffin cartons. 
Thus the staff artists are specialists 
in this field. 


Many of the units also call in 
outside studios which specialize 

in color photography, four-color 
designs, etc. Most of the designers 
and artists are available for 
consultation. 
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THATCHER GLASS 


Three types of design assistance is 
provided, at no cost, for bottles, 
closures, labels and celon cellulose 
seals. 


One type of design assistance is to 
create a new design and carry it 
through all stages of development. 


Another way the staff works is to 
design from an idea conceived by 
the customer. A third way is 
executing—into art sketches, 
engineering drawings and molds— 
a design created by the customer's 
staff. 


For a new container, the staff 
considers first such things as bottle 
or product capacity, packing, label 
and location, merchandising, etc. 
Then an engineering drawing is 
made and from this a number of 
art renderings are drawn. From 
these one or two are shown and a 
model is made: a facsimile of the 
finished product. 


WARNER BROTHERS 
PACKAGING DIVISION 


The Packaging Division provides 
three services: package design, a 
total graphics program, and the 
traditional translation of the 
client’s design into packaging. 


The total graphics program is based 
on the premise that a company 
engaged primarily in sales should 
use every corporate activity to sell. 
Thus the staff develops a “thematic 
design” for a client. This provides 
a basis of design for a package. 
The larger job is to reinforce the 
theme over the whole range of the 
client’s graphic needs. Thus the 
design for the package is given 
equal consideration as it will appear 
on a letterhead, labels, containers, 
billboards, displays, brochures, 
reports and trademark. 


Design begins with a definition of 
the cilent’s sales operation as he 
sees it—in merchandising. in 
distribution and at the point of 
sale. Simultaneously, research 
teams explore the physical 
marketing conditions. This 
information becomes the basis for 
the production of several facsimile 
variations on the approved theme. 
Once a design is approved, the 
design center supervises the 
production. 


The design group, headed by 
Edward Koslowski, includes people 
with in-plant experience in 
production and materials. The staff 
works with independent designers 
as well as clients and their 
agencies. 


DESIGN SERVICES 


WEST VIRGINIA 
MULTIWALL BAG DIVISION 


A new design service for multiwall 
bags is being offered by the 
division in New York, N. Y. Design 
consultant Bradbury Thompson 
has been retained as design 
consultant on typography, color and 
layout. He will have a staff to 
assist him. 


The service will provide preliminary 
and finished designs, without cost 
to the customer. Both new designs 
and redesigns are being offered. 
Sales representatives will bring 
information on the packaging needs 
to the design staff. By and large 
they will continue to function in an 
account executive basis, although 
it is anticipated there will be 
direct consultation between 
designer and customer when 
needed. 


Reason for starting this design 
service stems from a survey the 
Division conducted. Results showed 
that increasing competition between 
industries makes it imperative 
that industry use all opportunities 
to project quality of a product— 
in industrial packaging as well as 
on store shelves. 
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CONSUMER RESEARCH TO 
MATERIALS TESTING 


Offered by 23 of the packaging 
suppliers covered in this issue. 
Few companies offer all types of 
research. Service stems basically 
from the total function of the 
company: if a material supplier, 
research is generally in the area of 
package and product testing. If a 
converter, research is in market, 
consumer and design areas. 


Design research in particular gets 
attention, from 18 of the packaging 
suppliers. 


SECTION 2: 


RESEARCH SERVICES 


ALCOA 


Research assistance is supplied 
either directly or through the 
company’s Graphic Design section. 
It employs the facilities of Alcoa 
Research Laboratories and the 
Packaging Development Laboratory 
unit of Alcoa Process Development 
Laboratories. 


The Foil and Packaging Division of 
the Research Lab devotes itself to 
the problems of hte packager and 
the designer, calling in the service 
of 800 scientists in the Lab’s 14 
divisions. Its work includes package 
evaluation, development of filling 
and sealing techniques, 
fundamental inquiries into coatings, 
laminates, adhesives and printing 
techniques. 


Equipment includes refrigeration 
and humidity test devices, 
laminators, pouch and overwrap 
machines, filling and sealing devices 
and presses. 


ARMSTRONG CORK 


Supporting the company’s design 
and package development are 
market and consumer research 
activities carried out by the 
company’s market analyst. In 
addition, mechanical devices have 
been developed for measuring 
package effectiveness. 


Evaluation and testing of new 
company materials is conducted at 
the Research and Development 
Center in Lancaster, Pa. Director 

is Dr. John Sharf. Many of the 
500-man staff work on tomorrow’s 
materials in the six major market 
areas the company serves. 


A portion of this staff evaluates and 
tests closures and liners to insure 
compatibility of the package with 
the product. Another section works 
on problems relating to 
fermentation, carbonation and light 
protection. Others conduct research 
into the development of new glass 
surface treatments, synthetic 
rubbers, metals, resins and plastics 
for packaging. 
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AMERICAN VISCOSE 


Field engineers and technical 
representatives daily answer calls 
for advice and assistance from 
convertors to help with printing 
and laminating operations, machine 
problems, packaging materials and 
plant layouts. Help is also given on 
cellophane types, inks, adhesives, 
or heat sealing ranges best suited 
for their particular operations. 


These in-plant and testing services 
are supplemented by special 
technical information seminars. 


Testing equipment has been 
designed and developed by John 
Conti, manager of the Technical 
Services Department. Some of these 
include the Flex Tester, Multiple 
Adhesvie Applicator and Static 
Load Tester. The laboratory is also 
equipped with bag making and 
overwrapping machines and a 
printing press. 


BALL BROTHERS COMPANY 


Marketing Research personnel work 
directly with the marketing group 
of a customer or potential client 
to determine sales appeal of 
package before final product 
decisions are made. These studies 
vary in complexity, from counsel 

to testing of two or three designs. 
Results are passed on to the 
design department. 


The design department defines and 
establishes criteria for glass 
container design—which includes 
the container itself, labels, 
decorative plastics and shipping 
cartons. 


Preliminary sketches are created 
and then evaluated by mold 
engineering, production, sales and 
technical service departments to 
see if the ideas can be successfully 
manufactured. 


Upon approval of the preliminary 
sketches, engineering designs are 
initiated. A complete and accurate 
three-dimensional package is 
submitted for final presentation. 


RESEARCH SERVICES 


BRADLEY-SUN 
DIVISION, AMERICAN CAN 


A fully staffed laboratory is 
maintained in Maynard, Mass., for 
product testing in various plastic 
containers. 


A similar laboratory is in 
Washington, N. J., for the testing of 
products in non-ferrous metal 
containers including tubes, 
aluminum aerosol cans and 
custom-made impact extrusions. 
Both laboratories are supplemented 
by the Corporate Research Facilities 
of American Can Company at 
Barrington, IIl., and at the various 
Technical Service Centers. 


Personnel from both the plastic 
and metal divisions are available 
for field work at customer's plants 
and for consultation during 
development of a new package. 


Lab facilities includes pilot plant 
equipment for coating, laminating 
and printing. Also on hand is a 
miniature board mill where new 
board formulas can be produced and 
tested, a humidity oven, Fadeometer 
and brightness test equipment, and 
many other testing devices for 
measuring board and ink 
characteristics. 


The Machine Application and 
Development department is staffed 
with engineers and technicians who 
travel to the customer’s plant to 
study set-up, loading and production 
problems. They help adapt the 
present machinery to a new 
package, or design and build new 
machinery if necessary. 
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CONTAINER CORPORATION 


The Design Laboratory maintains a 
research staff for consumer and 
distribution research. Five basic 
areas are covered: 


Perceptual laboratory tests measure 
the visual effectiveness of package 
designs under varying light 
conditions, from various angles and 
under limited viewing periods. 


Consumer research is utilized to 
provide information on attitudes 
stimulated by a package and 
product. Motivational, attitudinal 
and statistical surveys are provided. 
Dealer or distributor surveys are 
prepared where products require 
informative packages. 


Photographic surveys are prepared 
in storage or retail areas to provide 
information on a package’s 
communications effectiveness. The 
Surveys are also used to record 
point-of-sale display and pricing 
trends. Advertising analyses, the 
department's fifth major function, 
are made on projects where it is 
important to relate the consumer 
appeals found in advertising and 
product criteria represented by 
packaging. 


CROWN ZELLERBACH 
WESTERN-WAXIDE DIVISION 


The packaging research and 
development laboratory, in San 
Leandro, Calif., reviews customer 
problems to learn the requirements, 
then develops specifications on 
paper fibre, contents, ink, wax, 
printing, packaging method. 
Fundamental paper research is 
conducted at Camas, Wash., with 
results relayed to San Leandro where 
further testing is continued. 


The Market Research Council, made 
up of sales, art and sales promotion 
people, determine the display and 
merchandising impact of a design. 
Recommendations are then made. 
Also available are research findings 
on designs and color in relation to 
“impulse buying” motivation. 


Testing facilities include controlled 
temperature rooms and wrapping 
and cartoning equipment. With 
these facilities it is possible to 
develop material combinations, to 
run experimental materials, to 
determine package shelf life, ink 
fade and ink color stability, water 
vapor transmission, etc. 


DIAMOND NATIONAL 
GARDNER DIVISION 


The Market Research department, 
headed by Ken Klein, is responsible 
for formulating basic graphic and 
structural design requirements and 
marketing precepts around which 
each nnw package is developed. 


Research begins with a customer 
analysis: sales, distribution, 
advertising strategy, competitors, 
etc. The information is then 
evaluated from which an outline of 
requirements is set up. When 
additional research is needed, an 
independent research group is 
called in. The department may also 
employ perception machine tests, 
consumer panels, motivational 
research and occasionally retail 
store testing. 
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DOBECKMUN DIVISION 
DOW CHEMICAL 


The research staff is guided by two 
questions: what will the packaging 
material do to and for the product? 
What will the product do to and 

for the packaging material? When 
satisfactory solutions are developed, 
recommendations are presented to 
the customer. A laboratory 
completely equipped is available for 
all types of testing. George H. 
Lacy heads the department. 


DOW CHEMICAL 


Material research begins with a 
basic polymer development. When 
a new formulation is developed, 
pilot plant operations are 
established to provide sufficient 
product amount for field testing. 
Engineering requirements for full 
scale production are determined 
and applied research begins. 


By working with fabricators and end 
users, the company determines the 
functional, mechanical, production 
and economic requirements of 
particular packaging applications 
and is able to suggest or modify 
materials to meet the requirements. 


RESEARCH SERVICES 


EKCO-ALCOA 


As the staff works with only one 
packaging material, aluminum, the 
performance properties of it are 
already established. The research 
service which is provided, before 
each job begins, is an analysis of 
the market and a client’s present 
packaging. 


Laboratory test facilities are 
available to determine product 
performance prior to and during 
the marketing cycle. Tests indicate 
the amount of protection afforded 
the product or the necessity for 
special protective coatings. Services 
also include developing a package 
to fit present packaging or the 
development of new equipment. 


Once the size and type of package 
is selected, a preliminary customer 
testing is conducted to determine 
acceptance and package 
performance. 
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GAYLORD CONTAINER 
DIVISION, CROWN ZELLERBACH 


The Physical Testing and Quality 
Verification Laboratory is equipped 
to perform physical tests on paper 
and containers. The equipment 
simulates certain stresses and 
strains to which products are 
exposed in the field. Not only its 
own products but random samples 
of products from all converting 
plants are tested here. 


Facilities include a chemical lab 
which investigates and develops 
work in adhesives, functional 
coatings and inks. Some of the 
other facilities include equipment 
for “bursting resistance” tests, 
puncture, tensile, stiffness, flat 
crush, tear, vibration, drop and 
resistance to sliding tests. 


GOODYEAR 


The company works with packaging 
designers and users to determine 
which materials are suited for 
specific packaging. In hard-to-keep 
products such as pills, dehydrated 
yeast or cream, for example, the 
company will work with designers 
to find which materials offer most 
protection against gas transmission, 
weight loss, moisture pick-up, etc. 


The Research Department, while its 
primary job is to develop a basic 
film, also researchs new film for a 
specific application. 


The engineering staff also offers a 
service in the field of packaging 
machinery. The staff has three 
assignments: to recommend 
equipment to be used by a packager, 
to alter existing equipment to 
handle the company’s film, to design 
machine components to be used 
on existing equipment. 


KAISER 


Research on matters vital to the 
total design and development 
program begins with studies on the 
characteristics of an already existent 
package design. What are the 
needs? What are its peculiarities, 
how long will it be handled? These 
are some basic questions which are 
always researched, preparatory to 
actually designing packages. 


How quickly does food freeze inside 
a foil package, how quickly does 
food heat in foil, how does foil act 
under varying conditions when 
laminated to certain materials ... 
are a few of the other research 
problems analyzed. A fully furnished 
kitchen in the Chicago research 
center is a major part of the 
equipment. 


Another endeavor is to aid 
customers in the selection, design 
and modification of semi-automatic 
and automatic packaging machinery. 
This may range from suggestions 
for equipment layout for a complete, 
automatic packaging plant to 
supplying a small “kick press” to 
a man just starting out. Kaiser 
works directly with processors on 
machinery development. 


i : f : 
\ 
: 
| 
Bi 
i 


‘he 


1 the 
‘istent 


ties, 
hese 
are 
y to 


inside 
2S 
| act 


KVP SUTHERLAND 


Research includes market tests, 
home use tests and consumer and 
retailer opinion surveys. In some 
cases, the research is performed to 
find solutions to customers’ 
problems. In other cases, it is part 
of the company’s new product 
development—testing new package 
ideas before they are offered to 
customers. 


Problems solved this way include: 
adapting package design to retailers 
methods of display, testing the 
appeal of various design elements 
on a carton, determining the 
effectiveness of various colors used 
in a package, getting consumer 
reactions to suggested trademark 
designs, etc. 


LASSITER 


Services of research and testing 
laboratories are available for the 
investigation of new and established 
packaging materials. 


Performance tests are made under 
conditions simulating those the 
product may be subjected to in 
transit and in the stores. Results 
of these tests are used to determine 
the type of package and material 
that will afford maximum protection. 


Secondary research is done in 
marketing and package design. 
Information gained from these 
studies is used for general guidance 
in selection of the best package 
and merchandising appeal. 


Services include sample making, 
development of new packaging 
constructions, standard tests for 
package strength, product protection 
and color fastness. 


Sales representatives, as 
consultants, have knowledge of all 
transparent flexible packaging 
materials, paper and paperboard. 
They are also conversant with 
packaging and labeling machinery. 
Packaging engineers provide 
technical assistance and 
recommendations for solving 
unusual packaging problems. 


RESEARCH SERVICES 


MILPRINT 


The Research and Development 
division conducts applied research 
on any material element that may 
enter into the production of a 
package. Speculative research on 
packages of the future also is 
conducted. 


Package and product testing is 
provided to verify research findings 
or to pinpoint existing design 
shortcomings. No charge is made 
for the research service, conducted 
by a staff of 24, including 12 
graduate scientists. Adolph Miller 
is division director. 


A travelling staff of 
“trouble-shooters” offers personal 
consultation in improving or 
developing new packaging 
procedures or equipment. Newly 
developed materials are 
test-packaged on the customer’s 
line, rather than on a pilot machine, 
whenever possible, to achieve 
actual packaging conditions. 

The company maintains an inventory 
of over 300 laminations and 
extrusions. The different 
combinations have been designed 
to settle individual packaging 
problems. Spot checks and 
laboratory checks are made on all 
material as it is produced. 
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OLIN MATHIESON 


A product Evaluation Laboratory 
specializes in the evaluation of 
customer’s present and proposed 
packaging. It also prepares data for 
use by Olin’s Package Development 
Service, conducts performance 
analyses of new film types prior to 
their commercial introduction, and 
follows up on field tests. 


Equipment to measure package 
performance in the laboratory has 
been designed to simulate storage, 
shipping and in-store display 
conditions. The lab also does 
chemical analysis of packaging films 
and equipment to test strength, 
clarity and performance on 
packaging machinery. 


The Research Center in New Haven, 
Conn., is devoted to the 
improvement of existing films and 
the development of new ones. A 
vital part of the program is the 
testing of films under a variety of 
climatic conditions. 


Technical representatives of film 
operations at headquarters and 
branch offices are available to study 
customers’ packaging activities. 
They also assist in instructing 
customer personnel in the use 

of films. 


OWENS-ILLINOIS 


A major service performed is 
consumer research, conducted 
through 4,000 women consultants 
called the Home Makers Guild of 
America. Basic purpose of the Guild 
is to obtain and analyze factual 
information concerning consumers’ 
reactions to specific but anonymous 
products and packages. Buying and 
use habits, with respect to these 
products, are also studied. 


Many surveys have been made to 
determine product, package and 
service trends. Results are available. 
Other surveys are conducted for 
individual manufacturers, in which 
case results are held confidential. 


The 4,000 women are a cross-section 
representing American home life. 
Their location parallels distribution 
of population. 


PACKAGING CORPORATION 


The research and development 
department works on potential 
combinations of new materials with 
paperboard, such as foam and film, 
metal and glass. Facilities are 
available to perform compression, 
tensile, vibration and shock tests 
on packages of every size. 


For new packages that require 
modified or even totally new 
packaging machinery and 
techniques, experimental and 
prototype modeis of new equipment 
are designed, built and tested. 
Once perfected, the machine designs 
are turned over to machinery 
manufacturers for commercial 
production. 
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PLAXALL, INC. 


Design and material research are 
the major functions of the Research 
Department. Specialized machines 
have been built to determine the 
ability of various materials to meet 
packaging problems. Among these 
are testing to determine the depth 
of a forming, the reduction in wall 
thickness, and the possibility of 
sealing various plastic materials 
to other materials. 


The company also provides 
thermoforming consultants to 
industrial and package designers 
and packaging engineers. Proposed 
designs are analyzed, suggestions 
given, sketches provided to solve 
construction problems. 


A model shop is maintained. A 
charge is made for the development 
of models. The company also 
serves as a technical consultant 

to a number of companies, advising 
on materials and machinery. 


ST. REGIS 


The department of Visiometrics, a 
division of the larger Design 
Department, provides a range of 
testing devices which measure 
the graphic design of packages. 


The equipment, developed by Alf 
Nelson, department director, include 
an Angle-Meter, Polarascope, 
Videograph, Visio Selectograph and 
Associascope. There is also a 
Department of Color Analysis which 
sets up permanent color standards, 
sets up color code designations, 
plots psychological harmony and 
contrast paths, etc. The group also 
conducts non-instrumentation 
tests: apparent size comparisons, 
apparent quality, recall potential in 
isolation and masculinity-femininity 
tests. The Department is housed 
at the Crowell Carton Company 

in Marshall, Mich. 


A laboratory at Cornell Paperboard 
Products, Milwaukee, Wis., is the 
hub of laboratory testing for St. 
Regis. For research, development 
and quality control work, there is a 
complete line of equipment for 
testing of paperboard, containers 
and folding cartons. Equipment 
ranges from humidity and 
temperature control rooms to 
porosity and smoothness testers to 
chemical analysis equipment. The 
equipment is available to customers 
for work they have to do, if they do 
not have their own facilities. 


RESEARCH SERVICES 


CONVERTIBLE 


LORD BUXTON 


CONVERTIBLE 


WARNER BROTHERS 
PACKAGING DIVISION 


The Packaging Development Center 
conducts field research to uncover 
and define the physical problems 

encountered by client products at 

the point-of-sale. It is also equipped 
to supervise other types of surveys 

conducted by independent 

research firms. 


Its own point-of-sale surveys are 
designed to find out about such 
points as shipping conditions, shelf 
life, light conditions, coding 
requirements, etc. A supplementary 
inquiry at the client’s plant reports 
on his filling machinery, shipping 
practices and display goals. 


This information is collected by 
personal interview, observation 
and photographs. It is analyzed, 
then correlated with available 
market, industry and consumer 
surveys, and with data developed 
from an exploration of the client’s 
stated requirements. 
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IN-PLANT CONSULTATION TO 
PLANT TOURS 


Material suppliers give assistance 
in using their materials more 
effectively. Too, information is 
available on development of new 
and improvement of existing 
materials. 


Packaging specialists report on 
packaging developments, counsel on 
printing processes, even modify 
machinery. In fact, machinery 
modification and development is a 
facility of over a third of the 
companies. 


Material testing and package 
construction are other major 
services. Over half the companies 
are equipped to test inks, printing 
processes, materials and new and 
old constructions. 


These general observations point up 
the major technical services offered 
by 17 representative packaging 
suppliers. 


SECTION 3: 


TECHNICAL & OTHER SERVICES 


ALCOA 


Technical services are given to the 
designers, packagers and container 
manufacturers through both the 
Graphic Design Section and the 
Packaging Section of the 
Development Division. 


Lab testing of packages is one of 
the technical services. Testing 
concerns moisture resistance, seal 
quality, laminate quality, surface 
decoration quality, etc. New 
developments are evaluated, 
including lamination media, 
adhesives, inks coatings, sealing 
mechanism, etc. Assistance is given 
in the perfection of techniques of 
manufacture and decoration. In 
addition, there are visits by 
customers’ and prospects’ 
designers, engineers and research 
scientists to laboratories, design 
studios and production facilities. 


ALLIED CHEMICAL 
PLASTICS DIVISION 


Technical information and 
application assistance is offered to 
those interested in examining the 
potential of the company’s products. 
Initially, technically trained 
salesmen will assist, but where 
needed, any one of the laboratories 
will supplement with testing. 
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ARMSTRONG CORK 


Service include evaluation of 
materials as well as assistance in 
the choice of materials, whether 
glass or plastic containers, metal or 
molded screw caps, crown or lining 
materials. 


A Customer Technical Services 
Department, managed by E. C. 
Emanuel, counsels on technical 
areas relative to packaging line 
operations. Assistance in particular 
problems is provided through 
coordinated efforts of the company’s 
manufacturing operations, 
engineering and sales staffs. 


AVERY LABEL 


Advice is given as to the best type 
of label material and adhesive to 
use. Where necessary a special 
adhesive can be developed to meet 
a particular need. 


The laboratory equipment tests label 
aging, climatic conditions or unusual 
environmental conditions as well 
as practical application procedures. 
The lab, with its staff of 25, tests 
labels upon request under the 


customer’s actual usage conditions. 


TECHNICAL SERVICES 


F. N. BURT 


Service is in two basic areas: on 
filling problems to improve 
automatic processes and methods 
of filling or changing packages to 
improve methods and speeds. On 
occasion the technical men will 
design and build custom machinery 
to supplement equipment on the 
market. 


Package design activities are 
divided into two areas: set-up 
division and carton division. Two 
designers and a sample making 
department service the set-up 
division; two sample makers and an 
art department for photo process 
and color separation work are 
attached to the carton division. 


Design begins with a customer 
discussion, where necessary. A 
construction is then developed 
based either on an original 
suggestion or an idea from an 
independent package designer. 
Following consultation with a 
Methods Engineer as to the most 
economical means of production, a 
sample is made by hand to duplicate 
the ultimate box. It is then 
decorated by an artist or covered in 
white so an independent designer 
or the customer’s artist can apply 
graphics. 
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DIAMOND NATIONAL 

GARDNER DIVISION 

A research and technical service is 
offered in areas of board, ink, 
printing and machinery. Technical 
research breaks down into these 
areas: exploratory and development 
research, and customer technical 
service. 

Exploratory research is carried on to 
find improved methods and 
techniques of developing 
“persuasive packaging.” The work 
here is on basic developments, for 
specific uses yet to be worked out. 
Development research is directed 
to solving particular problems in 
every-day operations such as new 
board and ink formulas, new 
machines and new applications of 
all three. 

Engineers and packaging people 
advise and counsel on packaging 
problems requiring specialized 
knowledge. 

Lab facilities include complete pilot 
plant equipment for coating, lami- 
nating and printing. Also on hand. 
is a miniature board mill where new 
formulas can be produced and test- 
ed, a humidity oven, Fadeometer 
and Brightness Test equipment, and 
many other testing devices for mea- 
suring board and ink characteristics. 


The Machine and Development de- 
partment is staffed with engineers 
and technicians who travel to the 
customers’ plant to study the set- 
up, loading and production prob- 
lems. They help adapt the present 
machinery to a new package or 
design and build new machinery 

if necessary. 


DOW CHEMICAL 


Much of the work of the Plastics 
Technical Service is problem solving 
in nature. 


Packaging engineers study a 
converter’s fabrication equipment, 
suggesting adjustments where 
necessary. After material testing is 
completed, a change in formulation 
may be suggested. 


If the problem is economic, not 
functional, engineers may suggest 
redesigning to allow him to cut the 
unit weight and reduce raw 
materials cost. 


Testing facilities for all materials 
and fabricating machines are 
available in PTS laboratories. In the 
film lab, bag making, overwrapping 
and unit packaging machines similar 
to those in the customer’s plant 
are used. Shelf life conditions are 
duplicated with refrigerator display 
counters, kitchen refrigerators and 
deep freeze units. More technical 
equipment to measure impact 
elongation, moisture vapor 
transmission and gas transmission, 
seam strength and chemical 
resistance is also available. 


Other testing labs measure stress 
relaxation and environmental stress 
cracking, heat distortion and 
barrier properties, density and 
thickness, etc. 


FEDERAL PAPER BOARD 


Technical services most frequently 
requested include the development 
or recommendation of machinery 
and design of cartons to be 
employed with such equipment for 
mechanization or automation of the 
packaging function in a 
manufacturer's plant. 


Recommendations made are based 
upon detailed analysis of present 

and potential packaging operations 
with a view toward developing the 
most economic plan, over the long 
run. 
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H. B. FULLER 


On-the-spot technical advice is the 
company’s main line of assistance. 
Technically trained salesmen 
contact customers to answer 
questions on adhesives. 


Supporting is a technical staff at 
each of 14 manufacturing plants. 
lf a question is too difficult for the 
salesman, he can bring a chemist 
directly to the customer. 


Third line of support is the Central 
Service Group in St. Paul, Minn. 
Here are chemist-specialists in 
industry applications involving 
bottle labeling, envelopes, cartons, 
bag-making, bookbinding, laminated 
and glued lap adhesives, etc. 
Testing equipment includes 
humidity rooms, tensile testers and 
tach testers. 


HINDE AND DAUCH 
DIVISION, WEST VIRGINIA 


Once a carton has been designed 
and constructed for a customer, it 
is put through a series of tests which 
simulate the most severe conditions 
it would encounter in actual 
handling and shipping. This 
includes vibration, drop, 
compression and inclined impact 
tests. 


The laboratory also conducts 
constant quality checks of 
corrugated under controlled 
conditions of temperature and 
humidity. 


TECHNICAL SERVICES 


KVP SUTHERLAND 


Laboratories are equipped to 
conduct all types of physical and 
chemical testing of paper, 
paperboard and laminated varieties. 
Environmental tests for temperature 
and humidity exposure and 
storage-life under freezing 
conditions are available, in addition 
to statistical and quality control 
services. Field service engineers 
take care of customer’s packaging 
equipment needs and will design 
new machinery where necessary. 


The Product Review Committee, a 
flexible group of technical and 
production men, act as a liaison 
group for the company and 
customer, when new materials and 
package constructions are being 
employed. 
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MINNESOTA MINING 


A consulting staff will visit 
customers’ plants to make 
recommendations on how to solve 
plastic packaging problems. 


The film service group has a 
laboratory for conducting tests and 
experiments for customers. Such 
research, for example, as the study 
of gamma ray tests to determine 
sterilization capabilities of plastic 
packaged foods, is part of the 
group’s job. Findings for special 
customer projects are submitted, 
through salesmen, to customers 
along with samples of the product. 


PEERLESS TUBE 


As it is generally the customer that 
provides the graphics for tubes, the 
company’s primary concern, then, 
is to give counsel on technical 
aspects. Testing is conducted to 
select internal liners, printing inks, 
base coat formations and external 
lacquers which are all conditioned 
by the chemical characteristics of 
the product and propellant and how 
each reacts with the other. 


REYNOLDS 


The packaging research division 
offers a four-part service. 
Scientists and engineers develop 
and evaluate all types of consumer 
packages, adapt and modify 
machinery, produce prototype or 
sample packages. A laboratory is 
equipped with testing devices, a 
walk-in freezer, supermarket-type 
cabinets, kitchen facilities, and a 
pilot plant for printing, coating, 
waxing, laminating, extrusion 
coating and laminating. 


The materials research department 
does basic research on other 
materials used with aluminum in 
packaging: paper and film, 
adhesives, coatings and 
formulations. Another department, 
in plastics research, develops 
formulations necessary in 
manufacturing Reynold’s own 
packaging films. 


The packaging development 
department develops equipment to 
manufacture a new package when 
no existing equipment can perform 
the job. The department has a 
package and container center with 
pilot space for development of 
complete new packaging lines, 
including machine shop areas and 
a mechanical design layout. 
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SWITZER BROTHERS 


Consultation is available on the use 
of fluorescent inks in package 
designing and technical aspects in 
printing. Offices in Cleveland, Ohio, 
Chicago, III., New York, N. Y. and 
Los Angeles and Berkeley, Calif., 
offer the service. 


U.S. INDUSTRIAL CHEMICALS 


The Polymer Service Laboratories, 
in Tuscola, Ill., solves problems of 
production and processing of 
polyethylene. One unit of the Lab, 
the Technical Service Engineers, 
works with packaging designers, 
engineers, suppliers and machinery 
manufacturers. Assistance is given 
to applications development and 
customer service. The Applications 
Development Group is responsible 
for improving existing polyethylene 
applications and developing new 
ones. 


The Customer Service Group gives 
both direct and indirect assistance. 
Either engineers go to the 
customer’s plant or laboratory, or 
the customer works with the 
engineers at the Polymer Lab. 


The Lab has research and 
processing equipment to test all 
forms of polyethylene packaging 
materials. Films, coated substrates 
and flexible containers can be made 
and tested. Specific properties such 
as strength, clarity, gloss, stiffness, 
printability, etc., are tested. 


TECHNICAL SERVICES 


WYOMISSING PAPER 


A research lab is available for the 
development of volume applications 
for specially coated papers. 
Testing equipment includes a 
constant temperature room for 
predicting and testing performance 
of printing paper, plus variable 
temperature-humidity chambers to 
test packaging. 


Research is performed on high gloss 
white printing papers, high gloss 
colored papers, and metallic papers 
for decorative packaging, including 
box wrap and functional papers 

and boards. Other problems which 
are researched include special 
printing papers which have rigorous 
specifications, high gloss colored 
folding box board, and high gloss 
colored coatings on one side with 
functional coating on the other. 
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BOOKLETS 


ARMSTRONG CORK 


Two booklets are available—“Plastics 
and Armstrong” and “Close-up of a 
Unique Closure Plant.” 


DOW CHEMICAL 


A number of industrial and package 
designers regularly receive up-to- 
date technical bulletins on Dow 
plastic products. 


EKCO-ALCOA 


Booklet lists properties and perform- 
ance characteristics of aluminum, 

in addition to its packaging form 
capabilities. 


OLIN MATHIESON 


Individual brochures in food field 
(“Candy is Big Business,” etc.), 

in general (“How You Can Profit by 
Bundling in Olin Cellophane”) and 
the converter (“How Olin is Helping 
the Converter’). Also available, 
serial publications: “Packaging 
Production News” and “Creative 
Converter.” 


HINDE AND DAUCH DIVISION 
WEST VIRGINIA 


Twelve brochures available from “How 
to Seal Corrugated Shipping Boxes” 
to “How to Use Printing on Corru- 
gated” to “How to Ship Heavy Prod- 
ucts in Corrugated Boxes.” 


OTHER SERVICES 


PLANT TOURS 


BRADLEY-SUN 
DIVISION, AMERICAN CAN 


Metal and plastics plants. 

FEDERAL PAPER BOARD COMPANY 
Plants and design facilities. 

LORD BALTIMORE 

Offices, plants or laboratories. 

ST. REGIS 


Most division units provide plant 
tours.. 


WYOMISSING PAPER 
Plants. 


SAMPLES 


BRADLEY-SUN 
DIVISION, AMERICAN CAN 


Samples of packaging materials 
available. 


LORD BALTIMORE 


Materials for presentation of pack- 
aging ideas from IPX boards to 

solid bleached sulphate sheets and 
modifications of same. 


SWITZER BROTHERS 


Sample sheets of White Cast Coated 
Papers, colored high gloss coated 
papers and specialty papers available 
in small quantities at no charge, 


at nominal cost in larger quantities. 


MISCELLANEOUS 


DOW CHEMICAL 


Recommendations are given on ma- 
terials for specific applications 
that may involve health safety. 


FEDERAL PAPER BOARD 


Models of cartons are provided for 
three dimensional graphic designs. 


LASSITER 


“Packaging Check List” gives major 
points to be considered in package 
development. Also available is a x 
pocket chart illustrating what part de-| — 
sign is of sales cost. i 


PLAXALL 


A display room shows almost all & 
items of thermoforming made in the| 
last 22 years. } 


ST. REGIS 


Visiometric demonstrations for cus- 
tomers and prospective clients are | 
provided. The Division also sponsors | | 
an eight-state collegiate packaging 
design contest. 
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SECTION 4: 
AWARD WINNERS 


WINE, LOBSTER AND BABY WEAR 


n ma- Here are 12 award-winnng packages designed at the 
S packaging suppliers during 1959 and 1960. Packages 
are examples from the food, clothing, beverages and 
hardware fields. Read now about the designers them- 
selves, see their award-winning solutions. 


1 for 
Featured: 
bs William Neal, Bradley-Gilbert 
major | Peggy Donovan, Container Corporation 
skage | Robert Billeb, Crown Zellerbach 
sa i R. Patrick Clark, Diamond National 
part de-| Warren Clark, Dobeckmun 
Er Hayward Blake and Don Marvine, Ekco-Alcoa 
re Roy Johnson, KVP Sutherland 
Erne Pioppo, Lassiter 
all 4 Herbert Meyers and John Phelan, Mead Packaging 
the} Glen Sontag, Milprint 


Alf Nelson, St. Regis 
Edward Kozlowski, Warner Brothers 
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\LCRAFTSMAN 


KROMEDGE 


plywood and 
FOR LONGER LIFE veneer 
cutting 


BRADLEY-GILBERT DIVISION 
STANDARD PACKAGING 


Packager: Sears, Roebuck & Company 
Designer: William T. Neal 


Award: First Award, 1960 Folding Paper Box Associa- 
tion, Hardware category. 


The problem: the customer sought package redesign 
because the product was not moving. 


The solution: the product to be packaged were two 
of the Craftsman line of saw blades. As the blades 
are actually used in combination with each other, 
the package was designed accordingly: a combination 
pack. The blades fit into joined sleeves. A perforated 
center allows single blade purchase. 


The package was printed in three colors—a brown, 
buff and black. This was sufficient to illustrate in 
halftone the plywood and mahogany/ walnut woods 
illustrated. Small line drawings indicate possible 
uses for the saws, for the “do it yourself” buyers. 


William T. Neal attended the University of Louisville and 

The Art Center. He has a background in advertising, merchandising 
and sales promotion. At one time he had his own art studio 

in Santa Barbara, Calif. Six years ago he joined 

Bradley-Gilbert as a designer. 


CONTAINER CORPORATION 
Packager: Gold Seal Vineyards, Inc. 
Designer: Peggy Donovan 


Award: 1960 American Institute of Graphic Arts; 
Folding Paper Box Association. 


The problem: to develop packages that would 
market wines and champagne for seasonal and 
year-round merchandising with gift appeal. 


The solution: three different structures were created 
that vary greatly in size and styling. The “family” 
feeling is created through graphics. 

One of the structures is a hexagonal carton to 
display champagne in its traditional horizontal 
position. One end uses an automatic lock bottom; 
the other end has a tuck device for easy loading 
and removal of product. 


A second package is a combination packer-display 
to merchandise four splits of champagne. (This 
package was exhibited by AIGA Packaging 1960.) 
The third packaging development was designed 

to encourage multiple unit sales of wines. Two 
tuck top cartons are joined by a hinge feature. 

The hinge is perforated so that the cartons can 
be separated for individual sale as well. The total 
unit can be a display piece. 


Graphics are bold—red and black are the 
attention-getters. Gold and white are also used, 
including the embossed gold seal. 


Peggy Donovan free-lanced for a year, then joined the Plymouth 
Cordage company, creating advertising layouts, displays and 
packaging. She then became Supervisor of Design for the Lord 
Baltimore Press. Four years later Miss Donovan joined 
Container Corporation of America, in the Philadelphia o fice. 
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CROWN ZELLERBACH 
WESTERN-WAXIDE DIVISION 


Packager: Fulham Brothers 
Designer: Robert C. Billed 


Award: First Award, paper, sheets and rolls entries, 
1959 National Flexible Packaging Association. 


The problem: to create a surface design that would 
make the rock lobster package stand out on the 
display shelf. The designer noted that the majority 
of seafood packages today use heavy color and 
definite marine background designs. 


The solution: designer Robert C. Billeb chose a 
plain white background, using the established 


quality and to heighten impact of the color areas. 


Photography was used for the main illustrations. 
To further the quality approach, Mr. Billeb 
arranged the product on a silver serving tray as a 
suggestion for preparing and serving the lobster. 
Directions, with illustrations, appear on the 

back of the package along with recipes. 


Robert C. Billeb is a graduate of the California School of 
Fine Arts, where he specialized in layout, lettering and design. 
After working as a free-lance artist for several years, he joined 
Western-Waxide in 1946 as an artist. In 1955 he became the 
art director. 


trademark to create an atmosphere of freshness and 


AWARD WINNERS 


DIAMOND NATIONAL 
GARDNER DIVISION 


Packager: Bendix Westinghouse 
Designer: R. Patrick Clark 


Award: Merit award, general merchandising superiority, 
1960 Folding Paper Box Association 

The problem: better product recognition and easier 

part identification by its distributors was needed. 

Previously the automotive air brake parts had been 

packaged in plain, unprinted kraft cartons. 


The solution: the designers decided that a “family 
packaging” idea was needed for the seven package 
sizes. A design was sought that would work in the 
wide range of sizes, yet retain the family feeling. 
The name “Bendix-Westinghouse” presented a 
graphic problem because of its length. Another 
typographic consideration was a “part number” 
that would have to be imprinted. Thus it had to 
be considered an integral part of the design. 


Designer Patrick Clark arrived at a red and black 
combination, using the trademark as a vertical 
element on the left front panel. A formula was 
devised for all package sizes: the trademark 

would occupy one third of the front panel. The 
remaining red area would be divided into four 
equal parts of reverse square lines. The area into 
which the part number would be imprinted became 
a design element to balance the strong vertical 
that was created. Side panels carry the logo in a 
solid reverse. End panels provide a maximum 

area for the part number imprint. 


R. Patrick Clark, born in Jackson, Ohio, reecived his B.F.A. 
from Ohio State University. He cas a free-lance commercial 
artist until 1951, later became advertising manager for Stiffler’s 
Stores. In 1956 he foined the Gardner Division as a 

package designer, becoming supervisor of sales promotion. 
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DOBECKMUN EKCO-ALCOA 
DIVISION, DOW CHEMICAL 
Packager: Ekco-Alcoa Containers, Inc. 
Packager: Crest 
Designer: Hayward Blake, Don Marvine 
esigner arren A, Clark Award: 1960 Society of Typographic Arts, 1960 


Award: First Award, Miscellaneous Film, Bag and American Institute of Graphic Arts. 
Pouch category, 1959 National Flexible 


Packaging Association The problem: to develop a gift container to identify 


Ekco-Alcoa as distinct from its two parent 
The problem: a holiday package for champagne with | companies. 
gift appeal with a non-commercial appearance for 


both low and high income groups was needed. The solution: typography and color were chosen as 
; ; the primary graphic devices. Variations of the 
Too, it had to be functional. “ 
company trademark plus the words “The Plus 
The solution: to instill gift appeal, Mr. Clark used Container,” is the only copy. Colors are white 
traditional green and gold and red and gold and two shades of blue. 


combinations, utilizing a simple graphic motif to , ' 
reflect gayiety and activity. The functional objective | The carton i — - a flat Page — 
was to provide a flexible packaging material that which folds for stacking. The inner flap helps to 
would not break, wrinkle or soil easily. He chose separate and support the containers during transit. 


metallized Mylar which was laminated with a gold = director was Hayward Blake. Don Marvine was 
solvent. This gave a glittering gold background the designer. 
to the green and red design. Hayward Blake, graduate of the Cambridge School of Design, has 


worked at Container Corporation of America, Raymond Loecey 


The package is hand-packed. It is closed at the Associates and Sears Roebuck. Presently he is manager of 
neck with a quarter-inch yellow cord wound with graphic design for Ekco-Alcoa. Donald Marvine, after attending 
Lurex, a metallic yarn. Art Center School in Los Angeles, moved to Chicago where 

he has been for eight years... with an industrial and graphic 
Warren A. Clark has been a package designer in the Berkeley, design studio, then with Sears Roebuck. For two years he has had 
Calif., office of The Dobeckmun Company for over 25 years. his own studio. Ekco-Alcoa is one of his clients. 


He has worked as designer and consultant on such national 
accounts as Safecay Stores, Diamond Walnut Growers, Lacry 
Foods and California and Hazeaiian Sugar Refining Corporation. 
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KVP SUTHERLAND 


Packager: Farmhouse Frozen Pie, Division, 
Connecticut Pie Baking Company 


Designer: Roy H. Johnson 


Award: 1959 Merchandising Superiority, 
National Folding Box Association. 


The problem: To design a high impulse quality- 
appearing package to merchandise frozen pies. 


The solution: Designer Roy Johnson used high key, 
soft focus background photography, in a full panel 
of process color, in an effort to achieve maximum 
product and quality appeal. Besides appetite 
appeal, this technique of photography helped 
establish product identity. Copy on the package is 
at a minimum. 


Roy H. Johnson is a graduate of Wisconsin University, with 
a degree in applied art. He then joined Raymond Loewy 
Associates as a designer, working for the packaging and 
graphics division in Chicago. Then, for three years, he 

seas package design consultant for the Sutherland Paper 
Company. Noce he is the company’s graphic arts director. 


AWARD WINNERS 


rwos 


COMPANY | 


LASSITER 

Packager: Sears, Roebuck & Company 

Designer: Erne P. Pioppo 

Award: 1960 American Institute of Graphic Arts 


The problem: to develop a package that would 
capitalize on the “togetherness” appeal to sell 
matched sport shirt sets for the teen-age and young 
married sets. It also had to be a self-merchandising 
carton and gift package. 


The solution: a light illustrative technique created 
the focal point of the front panel—in itself a 
description of “togetherness.” Two colors, dark gray 
and blue, were used throughout. Blue and gray 
alternate on the side panels. A large field of white 
was incorporated to avoid conflict with the contents 
of the box—often brilliantly colored shirts. 


The two-part box folds together in the center, but it 
was not designed with a perforation to allow 
separation. 


Erne P. Pioppo studied art at a number of schools ranging 

from Columbia University to the New School for Social Studies. 
After five years in the Air Force, he corked with several package 
designers, among them Jim Nash. After corking for the 

Robert Gair Company for eight years, he joined Lassiter Corp., 
in 1953, where he is now art director. 
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MEAD PACKAGING DIVISION MILPRINT 
Packager: W, Schrafft Co. 


Packager: P. H. Hanes Knitting Mills 


Designer: Glenn Sontag 


Award: Merit Award, 1959 National Flexible 
Award: Folding Paper Box Association, American Packaging Association. 

| Institute of Graphic Arts Direcotr’s 

is Club of Atlanta, 

- The problem: an unusual package for a series of 
layette baby wear was sought which would have 
simple handling, easy opening and inspection of 
merchandise, appealing print copy, identification of 
_ merchandise, and have display possibilities. 


: Designer: Herbert Meyers, John Phelan 


The problem: a package was needed to compete in 
the low priced candy market. 


The solution: to reflect the quality of rich milk 

chocolates in a low cost item, Glenn Sontag and his 

staff turned to photography, essentially. Intention 

of the overwrap’s art treatment was to convey the 

: effect of the container top being peeled back to 

7 The solution: the package that evolved is a “pocket | reveal the candy. 

The overwraps are identical but for the candy name, 

which holds the products. These slide in and out : pigs 

of the sleeve for examination. identifying color bands and halftones of the 
different chocolates. They were printed in seven 

The copy evolves around nursery rhymes which are colors on a foil-paper lamination. 

een Ss: ee we product name, “Hanes.” Gl Sontag i raduate of the Wisconsin Art Academy 

Children dressed in garments resembling the product as a staff pe the 

inside the package are placed on a textured Cleveland design studio. In 1956 he became the national art 

background. Art Director was Herbert Meyers. director for his company. 

John Phelan created the structural design. 


Herbert Meyers, director of graphic design, joined Mead 
Packaging in 1954 to direct packaging and advertising design. 

A graduate of Pratt Institute, he was a designer for two 

New York advertising agencies and art director at the Monogram 
Art Studio. John Phelan, director of creative packaging, has 
travelled widely, studied at the theatre school in England. 

Later he studied under designer Richard P. Paige. Before joining 
Mead, he was a design consultant for packaging and 
point-of-purchase displays. 
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ST. REGIS 
CROWELL CARTON DIVISION 


Packager: Atteeood Corporation 
Designer: Alf Nelson 


Award: First Place, Merchandising Superiority, 

1960 Folding Paper Box Association 
The problem: basic design was needed that could 
be applied to a wide range of package sizes for 
marine hardware. Some were a few inches long, 
some square, others were up to three feet long. 
The solution: Richard Schmidt, sales promotion 
manager of Attwood, felt that his line of hardware 
should be modernized. The carton design should 
follow suit. Mr. Schmidt developed the basic design 
concept. Alf Nelson, Crowell’s design director, 
applied the design motif. 


Carton construction was changed from a 
conventional reverse tuck to a somewhat unorthodox 
arrangement to accommodate the new design. The 
graphic and typographic design can be subjected 

to wide changes in scale and distortion without 
losing the basic character. 


Mr. Nelson chose a sea gull as a symbol because 

its freedom and ease of motion exemplifies modern 
boat design. The highly stylized bird reflects the 
basic triangular graphic shapes. 

Technicians, working with Mr. Nelson, developed 
some modular printing plates which allowed a single 
set of etchings or original engravings to be used 

to make printing plates for a number of cartons. 
Alf Nelson was a commercial artist for 25 years. When he 
opened his oven studio in 1945, he directed his efforts to 
developing methods of measuring all types of graphic art material. 
In 1956 he joined Crowell Carton as Packaging Design 

Director. He is also director of the Visiometrics Department. 


AWARD WINNERS 


WARNER BROTHERS 
PACKAGING DIVISION 


Packager: Warner Brothers Company 


Designer: Edward Kozlov ski 
Awards: 1960 American Institute of Graphic Arts. 


The problem: certain physical and fashion conditions 
had to be considered: a restricting package budget, 
heavy copy requirements and necessary identification 
codes had to appear. 


The solution: Edward Kozlowski combined humor 
and typography on his carton design. He used 
typographic design, basically, to catch the spirit 

of the product name “Free-for-All.” Type and 
photographs were blended to a light, direct 
atmosphere. A fashion gayiety is reflected by the 
use of the cut-off figure on the front panel. The 
woman’s head—from the cut-off figure—appears 12 
times in the point-of-sale display when the 

boxes are lined up. 


Edward Kozlowski has had experience in the newspaper, advertising 
and novel art service fields, in addition to being a package 
designer. He graduated from the Yale School of Design in 

1954. Two years later he joined the Warner Brothers 

Company as Director of Package Development. 
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BRITE-PAK 
ENAMEL COAT 


Open this beautiful carton of Avon’s Dew Kiss 
and what do you find? An interior so white 

and inviting that it enhances the feminine appeal 
of this new, delicate, pink moisturizing lotion 


from the famous line of Avon products. 


The Dew Kiss carton—handsomely produced by one 
of our customers—again demonstrates how Brite-Pak 


Enamel Coat bleached board increases sales appeal. 


Brite-Pak Enamel Coat makes packages sparkle inside 
and out. Its gleaming surface is unexcelled for 
picturing products brilliantly, and for printing 

in full process color, yet it is economical. 


See how you can upgrade your packaging. Write to 
Bleached Board Division, West Virginia Pulp and 
Paper Company, 230 Park Avenue, New York 17, N.Y. 


West Virginia 
Pulp and Paper 


ings 
4 
q 
4 
= 
t 
fi ¥ i 
“ 
~$ 
: 
: 
es 


56 PD 


Here are booklets, samples, design aids of various kinds 
available to you from packaging companies, After 
selecting the items you scant in this page, check the 
corresponding number on the stamp-free, addressed 
reply form provided here, Fill in your name and 
address, and mail, PACKAGING DESIGN forzeard 
your requests. In addition, if there is any specific 
information or service you want, please write to our 
Designers Service Department. 


POLYESTER SETTING 

Technical information on specific uses of a new 
polyester sheeting is available. Eastman 
Chemical Products. (N1) 


MEAT LABEL VIGNETTES 

Samples are offered of a series of meat-label 
vignettes with a plastic coating. For cold 
cuts and other meat specialties. H. S. Crocker 
Company. (N2) 


RECLOSABLE FOLDING CARTONS 

Three types of reclosable folding cartoris have 
flip lid, reclose with an audible click. Can be 
custom designed in a range of sizes and 
shapes. Samples provided. Federal Paper 
Board Company. (N3) 


SILVER-COATED BOXBOARD 

information available on a silver-coated boxboard 
and its uses. It is designed to mask oils and 
stains that penetrate an outer surface from 
within. Weyerhaeuser Company. (N4) 


EGG CARTON OVERWRAPS 

A booklet tells the advantages of overwrapping 
egg cartons in cellophane. American Viscose 
Corporation. (N5) 


TAPING APPLICATIONS 

Illustrated 25-page manual describes taping 
applications useful for packaging and printing. 
Minnesota Mining and Manufacturing Co. (N6) 


RUBBER PLATE COMPENSATION 

Data furnished on the Flexotractor tool that 
makes compensations for stretch in layout 

art for rubber-plate flexographic pinting. Atlas 
Plastics Specialties (N7) 


DECAL SURVEY 

A survey of decals, adhesive backed identification 
products and decorative trim is aavilable. Port- 
folio covers 11 basic materials from plastics 

to aluminum. Allied Decals, Inc. (N8) 


DESIGNER’S SERVICE 


SELF ADHESIVE LAMINATES 


A four-page brochure describes self-adhesive 
Mylar-vinyl laminates for decorative trim. 
Swatches affixed to the booklet. Fasson Products, 
(N9) 


CLEAR, CRISP FILM 


Information available on a new, transparent film 
called Visolute. It is clear, crisp in texture. 
Visking Company. (N10) 


POUCH PAPER 


Sample grades and information guide of Pouch 
Paper combinations are in this kit. Thilmany 
Pulp & Paper Company. (N11) 


BLISTER PACKAGING 


An eight-page booklet on blister packaging, “Make 
Your Sales Bubble Over,” describes the five 
basic blister packaging methods—stick-on, fold- 
over, heat seal, skin and slide. The Jackmeyer 
Corporation. (N12) 


ROLL LEAF 


In this bulletin are ways of engraving designs or 
lettering in color on materials like paper, leather, 
plastics, cloth, textiles. Peerless Roll Leaf Co. 
(N13) 


GIFT WRAP 


A Christmas holiday overwrap for hosiery boxes 
consisting of a Brite-Strix Topper made for 
standard quarter or half-dozen boxes is available. 
It is flexigraph-printed on acetate in four colors 
and measures 7% by 13 inches. Lassiter 
Corporation. (N14) 


LABEL PLANNING AID 


Pressure-sensitive label planning aid is available ae 
in kit form. Allen Hollander Company, Inc. (N15) 


MULTI-COLOR PRINTING INKS 


Information on Multi-Color printing inks is in this 
18-page illustrated folder. Sinclair Valentine, 
Inc. (N16) 


FOIL SPECIFICATIONS 


This booklet lists specifications for foil thick- 
nesses,, weights of papers commonly used in 
foil laminations, basic paperboard types, methods 
of testing lacquers on foil and glossary of terms. 
Laminated Foil Manufacturers’ Association. (N17) 
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FOREIGN PACKAGING 


Jaap Penraat has designed everything from furniture 
to corporate identity in both his native land of 
Holland and in this country, where in 1958 he 
established Jaap Penraat Associates in New York City. 
Here he notes some of the differences in designing 
for clients in Europe. 


One of the essential differences between package 
designs in the United States and abroad can be 
expressed with the phrase “professional freedom.” 
In Europe, although the designer deals with and 
in the business world, he is not considered a busi- 
nessman any more than is a psychiatrist in this 
country who treats the problems of an industrial- 
ist... Why? 


In Europe a large manufacturer knows that he is a 
rather astute businessman. Knowing this he cen- 
ters his talent and acumen where it belongs and 
is most needed. Like his American counterpart, 
he doesn’t consider himself capable of dealing 
with legal problems. He has a lawyer for that. 
By the same token he doesn’t consider himself 
capable of dealing with packaging problems; he 
has a designer for that. 


Consequently, when the European engages the 
services of a package designer, and the package 
designer tells him that his cookie box should be, 
say, octagonal in shape and red in color, he pays 
the designer his fee and goes into production. He 
considers the designer a professional man. 


U. S. DESIGNER-CLIENT RELATIONS 


By contrast, in the United States, a designer very 
often has to justify his design in detail. 


The American client often needs the assurance 
that the designer has designed the specific job he 
has in mind. The attitude that a true designer can 
design most anything is often more the exception 
than the rule. 


Cellophane wrapping for Holland cheese products. 
Lettering, black and red vegetable dye, has been 
applied directly to the cheese before cellophane 
covering. Client: Netherlands Dairy Institute. 


Dental powder packaging for Nourydent. Top 
is of white opaque plastic and contains powder. 
The bottom, of unbreakable glass which has 

been sand blasted to opaqueness, acts as a 

container for false teeth as they are being cleaned. 
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“Most shoppers generally are surprised to 
learn that there have been instances where 
supermarkets have discontinued certain de- 
sirable but small size items simply because 
the theft of even one or two packages 
cancelled out all the profit on as many as a 
full dozen. In such cases, the manufacturers 
generally made great haste to utilize a nex, 
larger package—one that would make 
pilferage by light-fingered shoppers less 
easy.” 

Saul Nesbitt, Nesbitt Associates. 


“One of the first signs of the diminution of 
of packaging effectiveness for a standard 
package is a loss of perceptual interest. 
Packages that have been around a long time, 
no longer fulfilling consumer needs, tend 

to become invisible and recede from the 
respondent’s perceptual field. Familiarity 
can be a great asset but it must be measured, 
not taken for granted. Newness is not al- 
ways an advantage. It must be judged in 
relation to competition, not merely against 
the old package.” 


Stephen Jordan, director, Perception Lab, 
Center for Research in Marketing 


“The American kitchen is not designed for 
flexible packaging, nor is flexible packaging 
designed for the American kitchen. Result: 
some consumer purchasing hesitancy, a 

great deal of consumer satisfaction with 

cello, poly, wax paper and foil bags which 
tumble, bend in the middle and spill their 
contents. Solutions: flexible packaging with 
more of a bottom, and/or new directions 

in the design of kitchen cabinets to allow 
flexible packages to hang or be held upright.” 
Walter Landor, Walter Landor Associates. 


“Consumers, engulfed by a staggering num- 
ber of brands, are getting little help from the 
packaging. The manufacturre who has 
worked for years to achieve product identi- 
fication too often sacrifices it at the point 

of sale, thanks to a package that reflects 
prevailing design modes rather than the 
product itself.” 

Ernest Ehrman, Ehrman & Reiner. 


DESIGN QUOTES 


“A place where we find it difficult to get our 
people interested in savings is on printed 
cartons or labels, where if we can get them 

to choose standard colors our vendors then 
can gang run them. The majority of people 
in the margarine business design cartons 

with three-color combinations of yellow, 
blue and red. If the sales department does 
not take a positive stand they will all come 
up with a different shade of yelloz, blue or 
red.” 


R. L. Lozon, director of Purchases and 
Trade Relations, The Glidden Co. 


“The modern shopper can only be sold 
visually through the package’s ability to 
appear to be what she wants. Design’s use 
of color, forms and copy must do this quickly, 
since her eyes rest on a single product for 
seconds. A package that attempts to tell too 
much, tells nothing. A package that tells 
just one thing leaves questions unanswered 
and is quickly passed over.” 

Robert Sidney Dickens, Dickens Incorporated. 


“The role of packaging will undergo radical 
changes in the years ahead. It will be im- 
portant not at the point-of-purchase but at 
the point-of-vision in advertising, catalogs 
and in the home. Consequently, directions 
for product use, point-of-use advertising 
messages and similar factors will be built into 
the package. The container will also serve 
as a reminder to reorder, as well as inform 
consumers of other products in the packager’s 
line.” 

Avery Adhesive Products, Inc. 


“A decade of fierce competition, a dog-eat- 
dog struggle which will make the Roman 
Coliseum look like a Sunday school 

picnic is a business profile of the sixties. To- 
day’s customer—purchasing agent or house- 
wife—is pretty smart and getting smarter, 

a person who dispenses his dollars with 
discrimination and a growing amount of 
sophistication. Management which allows 
itself to grow complacent because its products 
are doing well this year, may be heading 

for trouble next year.” 

James Earl, Harley Earl Associates. 
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HUDSON MAKES THE ROSES 


iform | Already this luxury full-color Damask Napkin package had won national awards 

tager’s - for “Excellence in End-Use Design,” But market-smart Berles Carton Company, 
" New York—who produce the cartons and paperboard for Hudson’s finest quality nap- 
4 kins—have now stepped up its beauty and shelf impact by adding Cyanamid’s famous 

ste 4 brightener CALCOFLUOR WHITE to the folding box. e Results? The five color 
2 _. reproduction is brighter, more attractive than ever. Whites are whiter, type sharper. 

To | Shoppers get the high quality and purity inference 

instantly. « If your package needs'a new lift or an 

‘ . extra “gun” in the battle for shelf attention, get 

f - the full CALCOFLUOR WHITE story from your 

packaging source today! American Cyanamid 


" : Company—Dyes Department—Bound Brook, N. J. 
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sales starters: packages that interpret your product and 
company through appealing design, competently reproduced. 
Choosing the best process for the job, Lassiter prints by 
lithography, letterpress, flexography or rotogravure—on a 

variety of materials. Another good reason to cail Lassiter. 


LASSITER 


350 FIFTH AVENUE ¢ NEW YORK 1 


DIVISIONS: Chicag P. 
Atlanta, Ga. e Gr 
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